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Shop Local This Holiday Season: A Gift to Your Community

As the holiday season approaches,
thoughts often turn to gift-giving,
festive decorations, and holiday me-
als. This year, there is an opportu-
nity to make your holiday shopping
even more meaningful by choosing
to shop locally. Supporting local bu-
sinesses is more than a trend—it is
a way to invest in your community,
discover unique gifts, and make a
positive impact on the environment.
Here are some compelling reasons
why shopping local should be at the
top of your list this holiday season.

Strengthening Your Community

When you shop at local businesses,
you are doing more than just purcha-
sing a product; you are contributing
directly to the local economy. Studies
show that for every dollar spent at a
small business, a significant portion
remains in the community—circula-
ting among local service providers,
suppliers, and other small businesses.
This ripple effect helps create jobs,
fund local infrastructure, and support
community initiatives. In contrast,
spending the same dollar at a big-box
store or online retailer often means
that the majority of the revenue le-
aves the area.

Local businesses are also known for
giving back to the community. Many
sponsor local events, support sc-
hools, and donate to local charities.
When you choose to shop local, you
are reinforcing the fabric of your
community and helping it thrive.

Finding Unique and Thoughtful
Gifts

One of the joys of holiday shopping

is finding the perfect gift for loved
ones. Local shops often carry unique,
handcrafted, or locally made items
that you will not find in big retail
chains or on massive online market-
places. Whether it is a one-of-a-kind
piece of jewelry, handmade home
goods, or specialty foods, local bu-
sinesses provide an array of creative
and distinctive options that reflect
the character of your community.

These unique gifts also come with a
story—a personal connection to the
artisan who made them, the local ent-
repreneur who curated them, or the
neighborhood that inspired them.
Such stories add a personal touch to
holiday giving, making each present
feel special and memorable.

Supporting Sustainability

Shopping local is a more environ-
mentally friendly choice. Indepen-
dent businesses often have a smaller
carbon footprint than large retailers.
Many source their products locally,
which reduces the need for long-dis-
tance shipping and excess packaging.
Local farmers’ markets and shops
that focus on sustainable practices
also encourage eco-friendly choices,
offering organic and seasonal pro-
ducts that are often produced with
minimal environmental impact.

and

Better Customer Service

Expertise

Local businesses pride themselves
on their customer service. Unlike big
chains, local shop owners are often
passionate about their products and
have a deep understanding of what
they sell. They can offer persona-

lized recommendations, help you
find exactly what you are looking for,
and even introduce you to new pro-
ducts you might not have discovered
otherwise.

This personal attention not only
enhances the shopping experience
but also builds lasting relationships.
When you become a regular custo-
mer at a local business, you are not
just another transaction—you are a
valued member of the community.

A Holiday Gift with a Bigger Im-
pact

This holiday season, choosing to
shop local can transform your holiday
traditions. Each purchase becomes a
vote for the values that matter to you:
sustainability, community, quality, and
creativity. It is a chance to slow down,
enjoy the festive season, and recon-
nect with your neighborhood.

Whether it is a charming boutique,
a cozy bookstore, or a farmers’ mar-
ket, your local businesses are ready
to make your holiday season special.
This year, let your holiday shopping
reflect the spirit of giving by suppor-
ting the small businesses that make
your community unique. Shopping
local is not just about the perfect
gift—it is about giving back to the
place you call home

Sincerely,

ﬁﬁ”%

Mike O'Sullivan
CEO

www.members.onesouthcoast.com/|

Annual Meeting
Thursday, December 12
7:30 AM
White's of Westport

Women's Power Lunch
Friday, December 13
12 PVI 1:30 PM
Nonna's Cafe and Lounge

Business Builder's Breakfast
Tuesday, January 14
8:30 AM - 10 AM

DEI Business After Hours
Thursday, January 23
5PM -7 PM
UMass Law School

New Bedford State of the City
Wednesday, January 29
11:30 AM - 1:30 PM
New Bedford High School

For additional information and/
or to
register for events please visit:

events/
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New Bedford Office:
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Fall River Office:
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Vice President of Marketing & Events, Katie Greene

Vice President of Public Policy, lan Trombly

Director of Membership & Retention, Clifford Athouriste

Marketing & Communications Coordinator, Hunter Tackett

Executive Director, Southeastern Massachusetts Visitors Bureau, Chrisane Tyrell
Executive Director, Viva Fall River, Patti Rego

Executive Director, Fall River Arts and Culture Coalition (FRACC), Ashley Occhino

2024 OFFICERS & EXECUTIVE COMMITTEE

Executive Committee:

o Chair: Rose Lopes, Sylvia Group

. Immediate Past Chair: Eileen Migliozzi, St. Anne's Credit Union

. Treasurer: Matthew Schondek, Fall River Municipal Credit Union

. Vice Chair-Government Affairs: Paul Chasse, REALTOR® Association of Southeast-
ern Massachusetts

. Vice Chair-Small Business: Curtis Nelson, Nelson Insurance & Financial Services

. Vice Chair-Governance Committee: Doug Glassman, SERVPRO

. Vice Chair-One SouthCoast Chamber Foundation: Carl Sawejko, Sawejko Commu-
nications

. Vice Chair-Diversity, Equity & Inclusion: Gail Fortes

. At Large: William Burns, Southcoast Health System

0 At Large: Kim Perry, Waring-Sullivan Funeral Home

Members of the Board of Directors:

Terms to Expire in December 2024:

. Nathan Araujo, Advance Career Services
. Kevin Carando, Acushnet Company

. Barbara Casagrande, AHEAD

. Ronald Ellis, Edward Jones

. Rose Lopes, Sylvia Group

. Lynne Mastera, Precix

. Douglas Rodrigues, D. E. Rodrigues & Company, Inc.
. Carl Sawejko, Sawejko Communications

o Matthew Schondek, Fall River Municipal Credit Union
. Bernadette Souza, Youth Opportunites Unlimited

. Michael Tavares, Horacio’s, Inc.

Terms to Expire in December 2025:

. Dugan Becker, SouthCoast Wind

. Paul Chasse, REALTOR® Association of Southeastern Massachusetts
. Jenifer Cullen, Vineyard Wind

. Peter Daley, People Incorporated

. Eileen Migliozzi, St. Anne’s Credit Union

. Dr. Laura Douglas, Bristol Community College

. Monte Ferris, Venus de Milo

. Gail Fortes, YWCA of Southeastern Massachusetts

. Doug Glassman, SERVPRO of Dartmouth/New Bedford & Marion / Middleboro
. Gary P. Howayeck, Law Office of Gary Howayeck, PC

. Anthony Medeiros, Mechanics Cooperative Bank

. Curtis Nelson, Nelson Insurance & Financial Services

. Arti Pacheco, New York Life

. Kim Perry, Waring-Sullivan Funeral Home

Terms to Expire in December 2026:

. William Burns, Southcoast Health System

o Mike Bushell, St. Anne’s Hospital

. Stephen W. Connulty, Paul & Dixon Insurance

. Catherine Dillon, BankFive

. Charlie Fellows, Lafrance Hospitality

. Jeffrey Glassman, Darn It, Inc.

0 Jeff Pagliuca, Bristol County Savings Bank

. Marie Pellegrino, BayCoast Bank

. Derek Santos, New Bedford Economic Development Council
. Matt Zenni, Liberty Utilities

The Massachusetts Small Business Center (MSBDC) Network provides one-to-
one free comprehensive and confidential services focusing on, business growth

and strategies, financing and loan assistance as well as strategic, marketing and
operational analysis. In addition, low cost educational training programs are offered
across the state targeted to the needs of small business.

Massachusetts Small Business Development Center Network
200 Pocasset Street, Fall River, MA 02721
Phone: (508) 673.9783 Fax: (508) 674.1929
www.msbdc.org
www.facebook.com/msbdc






December Policy Pulse

It is hard to believe that 2024 is already coming
to a close! Before we get excited about our new
goals, ambitions, and, of course, New Year's res-
olutions for 2025, it is important to take a look
back and reflect on what we have accomplished
this past year. Since this is the “Policy Pulse,” we
will focus on some of the great events, meetings,
and work we have done this past year in public
policy, advocacy, and government affairs.

The impact government has on every single busi-
ness is extraordinary. We here at One SouthCoast
pride ourselves on being your voice, the voice of
business, and advocating on your behalf at the
local, state, and federal levels. As we look back
at some of our efforts, please keep in mind that
we are always looking for more members to get
involved. Our elected officials are hired by you,
they work for you, and when they hear from you,
it matters.

As many of you know, one of the most signifi-
cant benefits of being a member is access to our
elected officials and decision-makers. This year,
we brought the membership a great lineup of
heavy hitters. We hosted several members from
Governor Healey’s cabinet, including Yvonne
Hao- Secretary of Economic Development, who
spoke to us in February, one hour after announc-
ing the Healey Administration’s vision for the
$4 billion Economic Development Bill that just
passed in November. We also hosted a luncheon
where we heard directly from Lauren Jones- Sec-
retary of Labor and Workforce Development,
and Ed Augustus- Secretary of Housing and Liv-
able Communities, about the efforts the state is
taking to tackle two major issues impacting busi-
ness. The cost of housing and the workforce.

We hosted three large gatherings with State Leg-
islators, including the Legislative Luncheon with
the South Coast delegation, the Ways and Means
Update with State Senator and Chairman of the
Senate Ways and Means Committee, Senator Mi-
chael Rodrigues, and, in partnership with the Re-
generation Committee, a New Bedford-focused
breakfast with the New Bedford Delegation to
discuss pressing issues facing the city.

We also heard from Congressman Auchincloss at
Fall River Country Club and Congressman Keat-
ing at the Century House to learn about their ef-
forts representing the South Coast on the federal
level.

On the local level, we hosted our annual State
of Business with the Mayor of Fall River, Paul
Coogan, and in January of 2025, we’ll be host-
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ing Mayor Jon Mitchell for his State of the City
address.

While hearing from legislators and decision-mak-
ers in these large group formats is important, real
work and advocacy is done in small group set-
tings. In April, I was joined by Gary Howayeck of
Howayeck Law and Matt Cianflone, the General
Counsel for Gold Medal Bakery, for a small, in-
person meeting with Secretary Lauren Jones and
the Director of DFML- Bill Alpine, to discuss the
challenges the business community experiences
with Paid Family Medical Leave.

We held a meet-and-greet with the Mayor of Pon-
ta Delgada, Pedro Nascimento Cabral, and our
state legislators to discuss business opportunities
on the South Coast and overseas.

In partnership with the REALTOR® Associa-
tion of Southeastern Massachusetts, we hosted
the final event for the Rail to Boston Coalition to
celebrate our hard work over the years and thank
Representative Bill Straus, Chair of Transporta-
tion, and Jean Fox, Project Manager for South
Coast Rail for making this a reality.

We spent a day visiting the entire state delegation
on Beacon Hill for Small Business Day to discuss
the issues impacting our smaller members.

In partnership with the Fall River Arts and Cul-
ture and New Bedford Creative Consortium, we
participated in an Arts and Culture Legislative
Breakfast with the South Coast state delegation
to discuss state funding for this vital sector.

While New Bedford and Fall River tend to get
more of our attention, this year, we thought it
was important to enhance our relationships with
our smaller municipalities. The One SouthCoast
Team made the rounds, meeting and visiting
with many of our town officials across the South
Coast, sharing our priorities and enthusiasm to be
great community partners.

In Partnership with the REALTOR® Association
of Southeastern Massachusetts, we announced

the SouthCoast Workforce Housing Coalition.
Going forward, this coalition will focus on advo-
cating for all housing types, particularly on the lo-
cal level, where zoning, permits, and code can be
significant hurdles.

We united with the ten largest Chambers of
Commerce in the State to create the Massachu-
setts Chamber Policy Network, where we find
common ground and advocate as a large coalition
to amplify our message.

With help from the Chambet’s Education Com-
mittee, we wrote letters to Senator Rodrigues and
Senator Montigny highlighting our priorities re-
lated to education funding in the State Budget.
We fought hard to defeat Question 2 and Ques-
tion 5 on Novembet’s ballot, which we believed
would hurt Massachusetts. While we successfully
defeated Question 5, we look forward to working
with State Leaders to ensure that education levels
in Massachusetts do not drop due to the lack of a
statewide standard.

We hosted a meeting with our entire Federal
Delegation, including the offices of Congress-
man Keating, Congressman Auchincloss, Senator
Markey, and Senator Warren, to ensure they un-
derstand the impacts the closure of the Washing-
ton Bridge is having across the South Coast.

Lastly, a committee that is near and dear to my
heart is our Government Affairs Committee.
This committee aims to bring together business
members who have expressed a special interest in
government affairs to meet directly with legisla-
tors in a small group setting to have informal yet
frank conversations about real issues impacting
business. We are proud to have hosted Congress-
man Keating at Titleist Ball Plant III, Congress-
man Auchincloss at Matouk Luxury Linens, the
State Delegation at the New Bedford Community
Health Center, Vanson Leather, and in our New
Bedford and Fall River offices.

As we look forward to an exciting agenda for
2025, if you or someone in your organization
would like to be more involved in our govern-
ment affairs and public policy work, please email
itrombly@onesouthcoast.com. I wish our mem-
bers and their families a happy holiday season and
look forward to another exciting year for One
SouthCoast!

Tan Trombly

Vice President of Public Policy



Good News!

FRMCU Honors Well Deserved
Promotion!

Matthew G. Schondek, President
and CEO of Fall River Municipal
Credit Union (FRMCU), has an-
nounced Karen Carpentet's promo-
tion to Compliance Coordinator,
effective November 4, 2024. Karen
transitions from her role as Assis-
tant Branch Manager, a position she
has excelled in for five years. Her ex-
perience and knowledge of compli-
ance processes are expected to drive
her success in this new capacity.
The Board of Directors and Man-
agement commend her dedication
and extend their congratulations.
FRMCU invites talented individuals
to explore career opportunities via
their website (www.frmcu.com) or
Facebook page.

&

FRMCU Welcomes New Hires

Fall River Municipal Credit Union
has welcomed Liz Paolucci as Loan
Origination Manager and James
Roy as Vice President of Finance.
Paolucci, with 14 years of mortgage
lending experience, will lead loan
originations to provide personalized
lending solutions. Roy, with over 20
years in banking, will oversee finan-
cial operations and contribute to the

Credit Unions growth. President
Matthew G. Schondek expressed
excitement for their roles in sup-
porting members’ financial goals.
The Credit Union invites others
to explore cateer opportunities at

FRMCU.

Bristol County Savings Bank
Promotes Leahy to 1st Execu-
tive Vice President & Chief
Operating Officer

Dennis I Leahy has been promoted
to 1st Executive Vice President &
Chief Operating Officer of Bris-
tol County Savings Bank (BCSB).
In this role, he oversees Finance
and Accounting, Loan and De-
posit Operations, Facilities, and
Government Banking while sup-
porting the CEO in strategic plan-
ning. With nearly 30 years at BCSB,
Leahy has held key positions includ-
ing CFO, contributing significantly
to the bank's success. He remains
Treasurer of the Bristol County
Savings  Charitable ~ Foundation.

Leahy actively serves the commu-
nity, holding leadership roles with
the Roman Catholic Diocese of Fall
River, Narragansett Council Boy
Scouts of America, and Hocko-
mock Area YMCA, among others.
A Certified Public Accountant, he
earned his Accounting & Finance
degree from Bridgewater State Uni-
versity and holds advanced certifica-
tions in banking from Fairfield Uni-
versity and Babson College.

&

BankFive & FHLBank of
Boston Help a Local Mother
Achieve Her Dream of Home-
ownership

Owning a home is a lifelong dream
for many, and for Vanessa, it was a
dream made possible through deter-
mination, support, and the guidance
of BankFive’s own Christopher
Craig, FVP, Regional Sales Manager.
In partnership with the FHLBank
of Boston, Christopher was instru-
mental in helping her navigate the
path to purchasing her first home,
providing her with both the knowl-
edge and encouragement she need-
ed to turn that dream into reality.

This year Southcoast Health
was recognized as high per-
forming by the U.S. News &
World Report in five proce-
dures and conditions including
chronic obstructive pulmonary
disease (COPD), colon cancer
surgery, heart attack, heart by-
pass surgery, and heart failure.

Southcoast Healths hospitals—
Chatlton Memorial, St. Luke’s, and
Tobey—have received high-per-
forming ratings from US. News &
World Report in five critical areas:

COPD, colon cancer surgery, heart
attack, heart bypass surgery, and
heart failure. This distinction rec-
ognizes the system’s dedication to
delivering exceptional care, supe-
rior patient outcomes, and innova-
tive treatment approaches. Notably,
Southcoast Health is the only health-
care system in the South Coast re-
gion to earn these rankings, reflect-
ing its leadership in specialized care.

President and CEO David O. Mc-
Cready praised the clinical teams
for their commitment to excellence.
The recognition highlights South-
coast Health’s efforts to enhance
access to care, improve recovery
outcomes, and provide comprehen-
sive treatment in collaboration with
specialists. Achievements such as
a 3-star rating from the Society of
Thoracic Surgeons underscore the
organization’s expertise, particularly
in heart care and cancer treatment.

&

Do you have good news? Please email informa-
tion to: info@onesouthcoast.com

Fall River Office
155 North Main Stret, Fall River, MA 02720
Phone:508-573-5808 Fax: 508-677-482%

Mew Bedford Office
949 Ashley Blvd., New Bedford , MA 02745
Phone:308-998-2101 Fox:508-993-8151

Tounton Office
111 Dean St STE 1 Taunton, MA
Phone:308-823-0073 Fox:508-823-0046

LET US PUT OUR EXPERIENCE TO WORK FOR YOU.
With over 100 years of combined knowledge and experience in protecting
business and family assets, let RDA Insurance handle all your
Financial, Risk Management and Insurance Needs.

www.rda-insurance.com * www.rdafinancialgroup.com




People Incorporated Named Among Top 100 Women-Led Businesses in Massachusetts

The Women’s Edge together with its part-
ner The Boston Globe, today announced
People Incorporated was named one of
the 24th annual Top 100 Women-Led
Businesses in Massachusetts. Today, the
honorees were recognized during a cel-
ebratory breakfast event. The 100 orga-
nizations honored generated over $124
billion in total revenue in 2023, demon-
strating that women leaders continue to
be key drivers of the state’s economy.

Megan Stirk, President & CEO of People
Incorporated in Fall River, is ranked as
#61 on the list, representing her fourth
appearance in the Top 100 Women-Led
Businesses. “The dynamic women on
this prestigious list are driving change
throughout the commonwealth, and I
am proud to be in their company,” said
Stirk. ““T'his is more of a testament to the
work People Incorporated does day-in
and day-out with its incredible staff to
support children, adults, and families of
all abilities throughout the SouthCoast. 1
am honored to represent such a wonder-
ful and valuable agency.”

“The organizations on this year’s diverse
list are driving $124 billion of revenue
into the Massachusetts economy and
innovation across the country, from in-
creased manufacturing capacity to break-
throughs in clinical care and therapeu-
tics,” said The Women’s Edge Chief
Executive Officer Elizabeth 1.. Hailer.
“We are honored to celebrate the Top
100 women leaders and hope it inspires
others to drive for success here in our re-
gion and beyond.”

This is the 24th year that The Women’s
Edge — a Boston-based nonprofit orga-
nization devoted to advancing women
in leadership positions—created the list
through a nomination process and re-
viewed both for-profit and not-for-profit
organizations, and the 12th year that the
list was created in collaboration with The
Boston Globe. In addition to revenue or
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operating budget, factors considered in
the evaluation included workplace and
management diversity, board makeup,
and innovative projects. The full list will
be published in the Globe Magazine’s
Women & Power issue at bostonglobe.
com/magazine on November 1 and in
print on November 3.

"These 100 exceptional leaders, and the
companies they run, are at the heart of
the Massachusetts economy," said Globe
Magazine editor Francis Storrs. “We're
delighted to highlight their inspiration
and impact through our longtime part-
nership with The Women's Edge.”

About People Incorporated

People Incorporated is a nonprofit hu-
man services organization with programs
throughout Southeastern Massachusetts
that support children, adults, and families
of all abilities. Its mission is to strengthen
our community for each of its members
by providing premier services for chil-
dren and adults of all abilities in a collab-
orative and creative environment.

Visit www.peopleincfr.org for more in-
formation.

About The Women’s Edge

The Women’s Edge is a non-profit orga-
nization that propels women leaders to
achieve professional and personal suc-
cess and deliver positive impact within
their business and community. Founded
in 1997, The Women’s Edge achieves this
mission by collaborating and connecting
extraordinary women at all stages of their
careers — from next generation leaders
to CEOs; continually building a pipeline
of high performing women leaders; de-
livering relevant leadership programs,
events and perspectives, with actionable
insights; incorporating diversity, inclu-
sion, and belonging to foster gender and
racial equity; and leveraging technology
to expand reach and amplify impact. Vis-
it https:/ /thewomensedge.org/ for more
information.

About Boston Globe Media Partners,
LLC

Boston Globe Media Partners, LILC
("BGMP") is a locally owned, award-win-
ning media company serving Boston and
New England. The cornerstone of the
brand is The Boston Globe, a 27-time
Pulitzer Prize winning news source and
one of the most successful metro news
organizations in the U.S. with the largest
newsroom in New England and one of
the highest daily print circulations among
metro newspapers. The Globe has served
the region for over 151 years as a trust-
ed source of news and has more than
245,000 digital subscribers, a growing
portfolio of events, and a range of digi-
tal and home-delivered advertising solu-
tions that reach more consumers than
any other New England media brand.
Boston Globe Media's properties include
The Boston Globe, Globe.com, Boston.
com, STAT, The B-Side, Globe Publish-
ing Services, Globe Events, Studio/B,
and the news program Boston Globe on
NESN and online.
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Beginning in 2025, the One
SouthCoast Navigator will be
transitioning to a fully digital

format and will be released

monthly.

This shift will significantly expand
our reach by directly emailing the

Navigator to our email contact list -

and making it available on our
website, reaching more than
three times the previous
audience.

Advertisement space is available.
If interested, email
info@onesouthcoast.com

FINANCIAL

—1999 -

Let us be your valued resource, guiding
you on your journey to financial success.

CHRISTOPHER M. HODGSON
CFP®, MSFS, CFBS, CLTC

Certified Financial Planner™ Professional
CA Insurance License # 0c70018

908.990.1583

CHRISHODGSON®@COASTALFINANCIAL.COM

62 State Road
North Dartmouth, MA 02747

COASTALFINANCIAL.COM

SECURITIES AND INVESTMENT ADVISORY SERVICES OFFERED THROUGH QUALIFIED REGISTERED REPRESENTATIVES OF
MML INVESTORS SERVICES, LLC, MEMBER SIPC (WWW.SIPC.ORG). COASTAL FINANCIAL INVESTMENTS AND INSURANCE IS
NOT A SUBSIDIARY OR AFFILIATE OF MML INVESTORS SERVICES, LLC, OR ITS AFFILIATED COMPANIES. SUPERVISORY
ADDRESS: 280 CONGRESS STREET, SUITE 1300, BOSTON, MA 02210. TEL: 617.439.4389.
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Grand Opening/ Government Affairs Meeting Grand Opening/

Ribbon Cutting New Bedford Community Ribbon Cutting
Star Photo Lab Health Center Nonna’s Lounge & Cafe
Fall River, MA New Bedford, MA Fall River, MA

<) [INE S0UTHLDAST

CHAMZBER

RECENT EVENTS
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FRMCU Business After Hours Commonwealth Leaders Series
Stumpy’s Hatchet House Century House
Fall River, MA Acushnet, MA



Holiday Business After Hours Business Builder’s Breakfast
White’s of Westport Tropical Smoothie Cafe
Westport, MA New Bedford, MA

DEl Panel
Canned Heat
Fall River, MA

@) INE SouTHLDAST

CHAMZBER

RECENT EVENTS

Business After Hours
Narrows Center for the Arts
Fall River, MA

Government Affairs Meeting
Matouk
Fall River, MA



GOGO Charters New Bedford
6595 Roswell Road, Suite G291
Atlanta, GA 30358
(888) 506-3044
www.gogocharters.com/new-bed-
ford-charter-bus

Frogs Videography
Dartmouth, MA 02747
(508) 404-0277
www.frogsvideography.com

Alcinda Alterations LLC
57 North Main Street, Suite 302
Fall River, MA 02720
(508) 916-6035
www.alcindaalterations.com
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Realty Executives Metro South
174 Dean Street
Taunton, MA 02780
(508) 880-0900

The Throne Depot
566 Winthrop Street
Rehoboth, MA 02769
(800) 404-4038
www. thronedepot.com

JICAN Consulting, LLC
71 Bush Street
Dartmouth, MA 02748
(619) 871-6059
www.jicanconsulting.com

South Coast
Improvement Company
13 Marconi Lane
Marion, MA 02738
(508) 728-8963

Healthcare & Human Service
Consulting Group
Middleborough, MA 02346
(508) 322-1595

Pingo Doce Meat Market
407 South Main Street
Fall River, MA 02742

(508) 567-0060

The SHARE Foundation
128 Union Street, LL4 #6
New Bedford, MA 02740
(774) 992-0674
www.thesharefoundation.org

Churrascaria Novo Mundo
98 C. County Street
New Bedford, MA 02740
(508) 991-8661
www.churrascarianovomundo.com

Floor Coverings International
of Fall River
28 Anawan Street 1C
Fall River, MA 02721
(774) 500-3324
www.floorcoveringinternational.
com/locations/us/ma/fall-river

] The Law Office of

GARY P. HOWAYECK, P.C.

OUR PHILOSOPHY IS
PREVENTION

The Law Office of Gary P. Howayeck, P.C. is dedicated to
preventing employment-related problems

from disrupting the business activities and

goals of our clients.

(508) 676-6666
EmployerLawFirm.com
gary@howayeck.com




Here when o
you need us it

Fairhaven, MA

208 Mill Road
+ Visit southcoast.org/urgentcare to check wait Fall River. MA
times, skip the line, and save your spot online. 450 William S Canning Blvd
+ Our 6 locations are open 7 days a week — 8am to Lakeville. MA
8pm Monday through Friday, and 9am to 5pm on 12 Main Street

Saturday and Sunday. Seekonk. MA
eekonk,

+ Walk-ins are welcome and having a Southcoast 39 Commerce Way

Health physician is not required.
Wareham, MA

Wareham Crossing
2421 Cranberry Highway

Scan
to make an

Download the Southcoast Health app today!

T o 0 ) Southcoast Health
If your condition is an emergency, please call 911 or go to the U rge nt Ca re

nearest emeraencyv room.
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UMass Dartmouth launches free tuition program for high-need, in-state students

The University of Massachusetts Dartmouth is
proud to announce a transformative initiative, the
UMass Dartmouth Deal, which will provide free
tuition and mandatory fees to high-need, in-state
undergraduate students. Made possible through
critical support from the Massachusetts MASS-
GRANT program, the program underscores
UMass Dartmouth's commitment to expanding
access to higher education and supporting Mas-
sachusetts families.

"I want to thank the Healey-Driscoll Administra-
tion and the Massachusetts Legislature for their
commitment to public higher education. As a
first-generation college student myself, I know
from personal experience that a college degree
is the springboard to personal and professional
success. It changes lives and transforms commu-
nities. Through this initiative and the support of
the MASSGRANT program, UMass Dartmouth
is committed to ensuring that Massachusetts stu-
dents from working families have the opportunity
to get a world-class education at UMass Dart-
mouth, " said Chancellor Mark A. Fuller.

"UMass Dartmouth is doing an excellent job at
conveying the affordability of a UMass degree,
and I thank Chancellor Fuller and the other
UMass chancellors for their efforts to communi-
cate that fact to Massachusetts students and fami-
lies," said UMass President Marty Meehan. "The
UMass system has made record investments in
university-funded financial aid, increasing aid by
73 percent to a total of $409 million since 2015.
This significant university aid, combined with the
visionary expansion of MASSGrant Plus from the
Healey-Driscoll Administration and the Legisla-
ture, has made it possible for the four undergradu-
ate campuses to cover tuition and mandatory fees
for the students with the greatest need.”

Beginning Tall 2025, this program will be avail-
able to in-state undergraduate students with an
annual family income of $75,000 or less by pro-
viding tuition and fee support and access to a
robust network of academic and professional re-
sources like financial literacy workshops and ad-
ditional scholarships to assist with costs such as
books and housing, The UMass Dartmouth Deal
will also guarantee eligible students a room in on-
campus housing. The University expects roughly
1,500 UMass Dartmouth students to qualify for
this initiative.

"I applaud UMass Dartmouth and the UMass Sys-
tem for their innovative approach to expanding
access to educational opportunities," said Senator
Michael J. Rodrigues, Chair of the Senate Com-
mittee on Ways and Means. ""The Legislature, in
collaboration with the Healey- Driscoll Adminis-
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tration, continues to position Massachusetts as a
national leader in higher education. This free tu-
ition program is great for Massachusetts families
and the Commonwealth."

UMass Dartmouth is mindful that a four-year de-
gree is also a meaningful investment for families
whose income may be higher than the eligibility
requirements for UMass Dartmouth Deal. The
University remains committed to providing need-
based financial aid to many families. Last year,
UMass Dartmouth awarded more than $21 mil-
lion in financial aid.

“I want to congratulate UMass Dartmouth for
their commitment to providing educational path-
ways for our students. The work we have done in
the Legislature in collaboration with the Healey-
Driscoll administration continues to provide
young people in the Commonwealth the opportu-
nity to earn an excellent education at an affordable
cost. Improving access to higher education will
strengthen our local communities and economy,”
said Representative Tony Cabral.

"This tuition-free assistance is a ctitical piece to
elevating career pathways for students of families
with modest means to access high-quality higher
education. I am proud to be a part of this Com-
monwealth and Legislature that has made this
possible," said Repre-
sentative Carole Fiola.

"Accessible and af-
fordable education is
the hand-up that many
in our community need
as they pursue their
highest potential," said
Representative  Chris
Markey. "UMass Dart-
mouth will continue to
enrich and strengthen
the foundation of the
South Coast by imple-
menting free tuition
and fees to high-need
Massachusetts resi-
dents. This commit-
ment to our commu-
nity will provide our
young people the tools
to achieve their bright-
est future."

In alighment with oth-
er UMass campuses,
the initiative aims to
reduce financial barri-
ers for students who

demonstrate significant financial need, ensuring
that a high-quality public education remains with-
in reach for all. Together, the UMass campuses are
dedicated to preparing students for current and
emerging industries, driven by a shared vision of
accessible, inclusive, and quality education.

“The decision by the UMass Board to offer free
tuition and mandatory fees to high need, in-state
undergraduate students will allow those who pre-
viously may not have been able to take advantage
of a four-year degree program the opportunity
to do so. This decision expands educational and
career opportunities for all," said Mayor Paul E.
Coogan, Fall River.

"The UMass Dartmouth Deal will provide a nec-
essary boost to the educational aspirations of the
SouthCoast," said Michael O'Sullivan, CEO of the
One SouthCoast Chamber. "Expanding opportu-
nities for the residents of our region, especially
our Gateway Cities, will make a profound impact."

To make it easier for students, they will not have to
complete a separate application for the program
and will be automatically enrolled if eligible. For
more details, including eligibility requirements
and other program information, please visit www.
umassd.edu/deal.

Fall River Municipal Credit Union
Serving The Community Since 1930

Offering Our Members A Variety Of Services:
Auto Loans,
Motorcycle Loans, Mortgages, Mobile & Online
Banking, Home Equity Loans and Lines, Savings,
CD’s & IRA’s, Checking, and so much more!

Consumer Loans, Boat Loans,

FRMCU Locations

Office

Main Branch
333 Milliken Blud., Fa

Robeson Branch Office
110 Robwson 55.. Fall River, MA 52720

Assonet Branch Office
58 South Main 5t Assonet. A 02702

Fall River
Municipal
'Credit Union

FRMCU.COM 508-678-9028

WE'RE FOCUSED ON YOU



GEICO

LOCAL OFFICE

YOU COULD .
SAVE MONEY Ay =Zal
WITH GEICO o

Job Seeker Servi
With low rates, personalized service, and a local office near you, it makes o e e e r e rv I C e s

sense to switch to GEICO.

Plus, you could save even more by combining your policies. Don't wait
any longer - get a free quote today.

Adults & Youths

Career Counseling & Planning

Job Search Guidance & Assistance
Professional Development Workshops &

Aaron Burwick
geico.com/raynham-burwick o
710 New State Hwy, Raynham Resume Writing

\ A A A 4

508-844-2311 » Resource Room, Internet & Office Equipment
Employer Services
» State Website Job Postings
» Qualified Candidates A roud parnier of
» Recruitment Activities e 5 '
» Screenings & Assessments ame”ca?o ’kcenter
» Job Fairs & Recruitments e
- » Labor Market Data
LW nghtWOI'kS » Training Grant Info

Productions ..

Event Sound & Lighting Services Services are provided at no-cost.

Call our Career Center
at (774) 762-5081

«  Indoor/Qutdoor «  Theatre
*  Weddings « Concerts .
. Festivals :  Ens www.masshiregreaternewbedford.com
. Corporate Events +  Parties
MassHire Programs & Services are funded in part by US Department of
. . Labor (USDOL) Employment and Training Administration grants as well
www.lightworksproductions.net 508-993-1085 as non-federal funded grants. (Additional details furnished upon request.)
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Wave Goodbye to Fees
Open a Account

No Monthly Service Fees Scan to Open
No Minimum Balance Requirement an Account!
No Transaction Fees :
Unlimited Check Writing

FREE Starter Pack of Checks

C LK KX

@, 508-678-7641  {) baycoast.bank

Member FDIC. Member DIF. The minimum balance to open a Free Checking Account is $10.00. There is no monthly maintenance service charge
and no minimum balance requirement. Contact us for more information on fees that may be assessed including, but not limited to, ATM service
charges and insufficient funds charges.



BayCoast Bank Proudly Supports South Coast Community with Four Key Grants

BayCoast Bank, a long-time community sav-
ings bank with a reputation for excellence,
is committed to enhancing the vitality of
our South Coast neighborhoods by serving
those around us. BayCoast recently provided
four local nonprofit organizations with im-
portant grants to help improve the commu-
nities where we live and work.

Community Action for Better Housing
(CABH): BayCoast is proud to offer support
for the organization’s ongoing operations.
CABH is dedicated to ensuring the avail-
ability of safe and affordable housing for
vulnerable individuals and households in the
Fall River and New Bedford areas. CABH
provides safe, affordable housing to a broad
cross-section of local populations, including
very low-income families, unhoused indi-
viduals, people with special needs, veterans,
and the eldetly.

Discovery Language Academy: BayCoast is
offering support to the Academy for itsEn-
glish Language Program for Adult Speakers
of Other Languages (ESOL). ESOL is a six-
month program that runs as an in-person,
classroom-based literacy education program
for adult immigrants living in the Greater
New Bedford area. This is the Academy’s
seventh year running the program.

OneGoal: OneGoal’s vision is that every
student will have the equitable opportunity
to achieve their greatest postsecondary as-
pirations. BayCoast is providing funding to
support OneGoal’s programming, which
provides students with transformative post-
secondary advising to ensure they have the
knowledge, tools, and support they need for
success beyond high school.

Veterans Transition House: BayCoast Bank’s
grant supports the organization’s Meals Pro-

Bristol means

business.

CUSTOMIZED TRAINING |

WA

PROFESSIONAL DEVELOPMENT & CREDENTIALING |

gram for homeless veterans. Additionally,
BayCoast’s grant will assist the Anthony C.
and Salvatore H. Alfiero Outreach Center.
Staffed by licensed clinicians and outreach,
housing, healthcare, and employment spe-
cialists, the Center serves veterans in the
community who are at risk of becoming
homeless, experiencing food insecurity, and
in need of human services.

“BayCoast believes in supporting organiza-
tions whose mission is to improve lives, ex-
pand educational opportunities, and bring
people together,” said John McMahon, Se-
nior Vice President, Community Engage-
ment for BayCoast Bank. “Everyone de-
serves the opportunity to have an enriching
life. BayCoast hopes to inspire future acts of
kindness in our community by continuing to
help our neighbors in need.”

GRANT OPPORTUNITIES

Bristol's Business Solutions & Partnerships offers more than just training — we offer solutions! Our mission is to

engage companies in top industry sectors including healthcare, manufacturing, hospitality, finance, energy,

sustainability and more by providing high-quality customized training, professional development, credentialing and

grant opportunities that will upskill employees and deliver measurable results.

B Rl STU I_ Business Solutions

& Partnerships

COMMUNITY COLLEGE

Learn more at

BristolCC.edu/Employers
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United Way's Warm Coast ~ Warm Hearts Donation Drive Delivers Warmth to Greater Fall River

United

Way

United Way of
Greater Fall River

For the sixth consecutive year, United
Way of Greater Fall River’s (UWGFR)
Warm Coats ~ Warm Hearts donation
drive is collecting adult and youth-sized
new or gently-loved winter coats, outer-
wear, accessories, and new socks to dis-
tribute to community members in need.
This annual initiative, sponsored by Neto
Insurance Agency, runs from November
1st throughout January 28th with weekly
sortings and deliveries executed with the
help of volunteers and donation drive
partner, First Congregational Church of
Fall River.

“We’re grateful to be a part of a caring
community that always takes charge in
Leading the Way to change,” remarks
Marketing and Community Engagement
Coordinator Janine Pohorely. “Whether
it’s through donations or by volunteer-
ing alongside our team sorting through
coats and delivering requested items to
community-based  organizations, the
Warm Coats ~ Warm Hearts initiative
relies heavily on its ability to mobilize
the community. This collective support,
from collection site partners to individual
donations to the dedicated volunteers, all
work together to make this annual dona-
tion drive meaningful in providing the
direct support right when our neighbors
need it,” Pohorely emphasizes.

Providing a basic need like access to warm
clothing reinforces UWGFR’s mission of
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creating a Healthy Community where ev-
eryone thrives. Last year’s Warm Coats
~ Warm Hearts initiative delivered nearly
1,600 coats and over 2,000 winter acces-
sories to individuals in the seven commu-
nities UWGER serves. This was complet-
ed with the help of volunteers working
alongside UWGER staff to pick up items
at collection sites, sort through donations
to ensure they are in good condition, and
then deliver custom orders submitted by
local community-based organizations.

The number of items distributed under-
scores the impact of the current econom-
ic climate. With a poverty rate of 19.7
percent, Fall River sits higher than the
national average of 12.5 percent which
translates to increased need (U.S. Census
Bureau QuickFacts: Fall River City, Mas-
sachusetts, 2024). Purchasing adequate
seasonal attire becomes a luxury when
individuals are struggling to pay their
bills, put food on the table, or maintain
steady shelter. The Warm Coats ~ Warm
Hearts donation drive aims to strengthen
Community Resiliency by tackling the ur-
gent needs of individuals today through
the provisioning of winter clothing so
that they can focus on overcoming other
daily challenges to build their version of
a better future.

In light of the season of giving, folks
are encouraged to Get Involved with
the Warm Coats ~ Warm Hearts dona-
tion drive by visiting UWGEFR’s website,
https://uwgfr.org/warm-coats-warm-
hearts/ where information can be found
on donating items, becoming a collection
site, volunteering, or submitting a request
for items. Follow UWGER on social me-
dia for Warm Coats ~ Warm Hearts do-
nation drive updates and other commu-
nity happenings at (@UnitedWayGFR.

United Way mobilizes communities to

action so all can thrive.

True to our founding spirit, whenever
there is a need in our communities, Unit-
ed Way is there. We bring a comprehen-
sive approach to every challenge, actively
listening and responding to local needs.
Our reach across tens of thousands of
communities means we can share in-
novations and scale impact to improve
lives around the world. From strengthen-
ing local resilience to advancing health,
youth opportunity, and financial security,
we are working towards a future where
every person in every community can
reach their full potential.

United Way of Greater Fall River is well-
positioned to implement this work local-
ly by funding critical services where there
are gaps in coverage. The Annual Cam-
paign helps to maintain important health
and human service programs and initia-
tives that align with its mission through
local agency partners. Dollars raised
in fiscal year 2024 helped fund over 75
programs in Greater Fall River. Current
focus areas include programs to help in-
crease high school graduation rates, im-
prove access to quality early childcare
and education, and mental and behaviot-
al health, especially for our youth.

It takes everyone in the community
working together to create a brighter fu-
ture. To learn more about United Way
or how you can get involved, visit www.
uwgfr.org or on social media @United-
WayGFR.



Join Investment Between City and Vineyard Wind Reboots Business Development Hub

Mayor Jon Mitchell was joined by Vineyard Wind
CEO Klaus Moeller, Avangrid Chief Develop-
ment Officer Ken Kimmell, New Bedford Eco-
nomic Development Council Executive Director
Derek Santos, New Bedford Ocean Cluster Ex-
ecutive Director Jennifer Downing and other of-
ficials to announce the relaunching of the City’s
business support center as The Quest: New Bed-
ford’s Enterprise Hub.

The three-story, City-owned facility at 1213 Pur-
chase St. will be enhanced from top to bottom,
including a new entry lobby, atrium stairs, and
common areas, as well as a completely renovated
top floor with dedicated space for oftshore wind
and maritime industry businesses.

Externally, The Quest will feature new lighting,
mechanical and utility upgrades, and a repointing
of the brick facade. A new logo and sign will il-
luminate on the side of the building, visible off
JFK Boulevard on the way in and out of historic
Downtown.

The Quest will serve as a physical anchor in
the growing develoEment district just north of
Downtown. Its neighbor, New Bedford Research
and Robotics, is in the middle of an expansion
project to further its focus on developing data sci-
ence, marine tech, artificial intelligence, robotics
and other businesses linked to applied sciences.
And The Quest is conveniently located close to
several new housing developments and the pas-
senger rail station.

“The Quest will be a nerve-center for start-ups
and established companies to exchange ideas,
leverage resources, and ultimately grow and ex-
pand,” Mayor Mitchell said. “The Quest will con-
tribute to the revitalization of its neighborhood
and add to the dynamism of the Greater New
Bedford economy, especially in the maritime sec-
tor.”

Funding for the $3 million l[:;rojcct includes a $1.5
million American Rescue Plan Act award from
the City, and $1.5 million from Vineyard Wind’s
Offshore Wind Industry Accelerator Fund, which
aims to accelerate the development of offshore
wind businesses, infrastructure, and sup]ily chain
in New Bedford and throughout Massachusetts.

“The launch of The Quest marks a transforma-
tive step for New Bedford’s maritime and off-
shore wind sectors, and I am grateful to Mayor
Mitchell for his leadership in once again prioti-
tizing the investment of federal ARPA funds to-
wards long-term projects and partnerships that
will pay dividends for years to come in the City,”
Congressman Bill Keating said. “This revitalized
space will foster innovation, collaboration, and
economic growth and will be a beacon of oppot-
tunity for businesses eager to plug into New Bed-
ford’s leading role in the Blue Economy.”

“New Bedford is at the very heart of the Vineyard

Wind project, and we are proud to help advance
the continued development of the City’s mati-
time and business community by supporting The
Quest,” said Vineyard Wind CEO Klaus Moeller.
“We are grateful to our partners throughout the
City, and commend Mayor Mitchell for his vision
and dedication to New Bedford’s growing inno-
vation economy.”

“The retooled Quest will bring together so many
drivers of New Bedford’s innovation economy,
from traditional maritime industries to the di-
verse set of ocean users that make up the fabric
of the City’s past, present, and future success,”
said Avangrid Chief Development Officer Ken
Kimmell. “Avangtrid is proud to stand as a partner
with the City and continue to support its develop-
ment as a hub of the maritime economy on tlEe
East Coast.”

While The Quest will get a fresh, new look and
upgraded amenities to support business develop-
ment, anchor tenants like Groundwork, a locally-
owned co-working space on the first floor, and
the New Bedford Fconomic Development Coun-
cil on the second floor will remain unchanged.

The renovated third floor will be anchored by the
new home of the New Bedford Ocean Cluster,
a nonprofit maritime industry association dedi-
cated to advancing the City’s ocean economy. In
addition to the NBOC’s office, the third floor will
feature small office suites, event space, meetin;

rooms, and common areas to support New Bed-
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ford’s growing offshore wind activity and related
maritime businesses. Companies that support the
marshaling phase of offshore wind projects often
need mofest short-term office space, ideally in
proximity to one another. The third floor will be
designed to suit these needs.”

“The third floor of The Quest will provide
much-needed space for a range of maritime busi-
nesses, from start-ups to established companies,
to set-up shop, build their business, and plug into
the ecosystem here in New Bedford,” said Down-
ing, NBOC executive director. “Successful cluster
organizations around the world in places like Ice-
land and the UK have office and convening space
to facilitate the growth of their maritime clusters.
We frequently get office space requests from blue
economy companies, so this new space will no
doubt meet a growing need as our blue economy
continues to grow here in New Bedford. This has
been a missing piece for the NBOC since our
launch six years ago.”

The Quest will compliment New Bedford’s other
maritime, commercial fishing and offshore wind
facilities, providing proximity to the waterfront,
North Terminal, tﬁe New Bedford Marine Com-
merce Terminal, Bristol Community College’s
National Offshore Wind Institute, and the Mas-
sachusetts Clean Energy Center’s proposed Off-
shore Renewable Energy Innovation Center on
MacArthur Drive.

CHRIS

HANNON
REALTOR®

YOUR LOCAL
EXPERT

W s
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METRO SOUTH

THINKING OF SELLING?

Either commercial or residential, an
experienced agent gets the job
done.

Contact #508-904-9107
ChrisHannon@realtyexecutives.com




ADVERTISING & MEDIA

Corporate Image Apparel Inc
10% Off One Order Per Year
(508) 676.3099

Interactive Palette
5% Off Website Packages
(781) 930.3199

Mallard Printing
10% Discount
(508) 675.5733

Minuteman Press
10% Discount on Jobs
(508) 994.7700
(508) 994.2064

Radio Voz do Emigrant
WHTB 1400 AM & 93.7 FM
25% Off Advertising for
New Clients Only
(508) 207.8382

Three Rego Creative
10% Off a Website and/or a Social
Media Management Package
(508) 916.7509

WJFD 97.3 Portuguese Radio
25% off package above $1,600
for new clients
(508) 997.2929

WPRI
Free Advertising/
Marketing Consultation
(401) 228.1815
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Membér )

WSAR 1480 AM
10% Off Advertising for
New Clients Only,
(Packages Above $2,000)
(508) 678.9727

AUTOMOTIVE

Empire Ford of New Bedford
10% Off Parts & Labor
15% Off All Accessories
Purchased at Parts Counter/
Service Desk
(508) 996.5611

Empire Hyundai
10% Off Parts & Labor
15% Off All Accessories
Purchased at Parts Counter/
Service Desk
(508) 673.7646

Spindle City Auto Glass
10% Off Any Service
(May not be combined
with other offers)
(508) 677.3063

Sullivan Tire & Auto
Full Service Regular Oil Change
$19.95
(508) 674.4068

BUSINESS & PROFESSIONAL
SERVICES

Accurate Service, Inc
10% Off Storage
(508) 674.5773

At Your Service
10% Off
(508) 677.6700

Member

! Discount Program

Cindy Ko Photography
Boudoir by Cindy Ko
$240 image credit with any
booking for Headshot Day
cindy@cindykophotography.com
(857) 294.2165

Cornerstone Virtual Partners
Free Discovery Call & $100.00 off
the first month of service.
(774) 488.1973

www.cornerstonevirtualpartners.com

Dottie LeBeau
Food Safety Consultant
10% Off First Inspection

(401) 385.9040

Isaksen Solar
$1,000 off Residential Systems
and 5% off Commercial Systems.
Contact Chris Johnson
(508) 491.6421

Massive Brand Consulting
Complimentary Ascension to
Profits Planning Session
(774) 223.7598

Miss Z Photography
$50 Off All Services/Classes
(508) 663.6544

Photographer Lisa Anne
10% Off Business Portraits
(508) 525.1849

The Cocktail Guru
20% off Services
(646) 279.3106

The TNS Group
Free 27- Point Network Audit
(508) 992.2541

Wellfleet Enterprises, Inc.
Growth Consulting to build
company revenue,
profitability and value.

66% of cost funded through MA
WorkForce Grant.

Free Initial Consultation
stephen@wellfleetenterprises.com
(978) 290.1955

PERSONAL SERVICES

Appraisal Power
10% Off Any Appraisal Service
(508) 525.4800

Boys & Girls Club of Fall River
$5 Off $25 Annual Membership
(youth ages 6-18)

(508) 672.6340

Center for Sight
$50 Off Pair of Eyeglasses or
$500.00 Off Lasik
(508) 730.2020

Delken Dry Cleaning
10% Off
(508) 679.0999

D. E. Rodrigues & Company, Inc
Free Initial Consultation
(508) 679.6079

Just Peachy Wax Center
10% Off Total Service Price
(508) 919.6595

Meganet Communications
10% Off, One Month Free
(508) 646.0030



New Bedford Harbor Hotel
20% off
(508) 999.1292

Notorious L.A.S.H
10% Off Total Service Price
(774) 364.8818

O’Brien Plumbing & Heating, Co.

10% Off
(508) 679.3368

Places to Go Transportation
10% Discount on round trip
transport for 1 to 4 people

to T.F. Green Airport or
Amtrak in Providence RI
(*Excludes Holidays)
(774) 202.7756

Lamacchia Realty
Dawn Rusin
$500 Off Closing Costs or a
Complimentary Moving Van
(508) 677.3629

Rob Roy Academy
Complimentary Service
(Excludes Chemical Services,
including color, perm)
(508) 672.4751

Sawejko Communications
10% off
(508) 673.0329

SoCo Art Labs
Free Day Pass to Flex Lab
www.socoartlabs.com

I\IC]’]’II) e:r |

South Winds Apartments

$250 off Move In Cost or

Following Month’s Rent
(508) 678.9500

RESTAURANTS

Blount Clam Shack &
Company Store
10% Off
(774) 888.0050

Cove Surf & Turf
10% Off Food Only
(774) 202.2819

Harry’s Restaurant
10% Off Entire Purchase
(508) 672.9405

Shorty's Pub
10% Off Food Only
(508) 678-1133

SPORTS & RECREATION

Battleship Cove
20% Off
(508) 678.1100

Children’s Museum of
Greater Fall River
10% Off Admission

(508) 672.0033

Rotch-Jones-Duff House
$5 Off Individual/
$10 Off Family Membership
(508) 997.1401

Mem l) er

Discount PI‘():‘_{I'(']III

The Member 2 Member Discount program will help yon build
business-to-business relationships with other companies and
organizations by offering products and services at a discount to

other One SouthCoast Chamber members and their employees.

This program enconrages members to buy from other members
to save money, increase visibility and promote new business for

their companies.

This great marketing opportunity is free to you as a member of

One SouthCoast Chamber.

Email Katie Greene at kgreene(@onesouthcoast.com for

additional information and) or to post your special offer!

19




ONE SoUTHEDAST

CHAMBER

= \'~)

&

New Bedford Office:

25 Elm Street, Suite 101

New Bedford, MA 02740

(508) 999.5231 = fax (508) 999.5237

Fall River Office:

200 Pocasset Street

Fall River, MA 02721

(508) 676.8226 * fax (508) 675.5932

2024 Co-Title Sponsors
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