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C h a r t i n g  S u c c e s s  f o r  S o u t h C o a s t  B u s i n e s s

The Importance of Small Business and One SouthCoast Chamber

Small businesses are vital to the 
local economy for several reasons. 

1. Job Creation: Small businesses 
are significant job creators, provi-
ding employment opportunities for 
local residents and contributing to 
reduced unemployment rates within 
the community. 

2. Economic Stimulus: By emp-
loying local workers and sourcing 
goods and services from nearby 
suppliers, small businesses help 
keep money circulating within the 
local economy, leading to increased 
economic activity.

3. Entrepreneurship and Innova-
tion: Small businesses often drive 
innovation, bringing new products 
and services to the market and 
contributing to the overall growth 
and evolution of  industries. 

4. Community Identity: Small 
businesses contribute to the unique 
character of  a community by offe-
ring niche products and services 
that reflect the local culture and 
values. 

5. Support for Local Suppliers: 
Many small businesses prefer to 
work with local suppliers and 
manufacturers, providing a boost 
to other businesses within the 
community. 

6. Tax Revenue: Small businesses 
contribute to the local tax base, 
providing funds for essential public 
services such as schools, roads, and 
emergency services. 

7. Community Engagement: 
Small businesses often support 
local events, charities, and initiati-
ves, promoting community engage-
ment and fostering a sense of  pride 
and unity within the neighborhood. 

8. Accessibility: Small busines-
ses often offer personalized and 
attentive customer service, creating 
a more accessible and welcoming 
environment for consumers. 

9. Flexibility and Adaptabi-
lity: Small businesses can quickly 
respond to the changing needs of  
the community and adapt their 
offerings accordingly, providing 
agile and responsive services. 

10. Talent Retention: By offering 
employment opportunities within 
the community, small businesses 
can help attract and retain skilled 
workers, preventing talent drain to 
larger cities or metropolitan areas

 
One SouthCoast Chamber plays 
an important role in supporting 
the success of  small businesses 
in several ways. First, we serve as 
a unified voice for the business 
community, advocating for policies 
and initiatives that benefit small 
businesses. By representing the 
collective interests of  our mem-
bers, the Chamber can influence 
local, state, and even national 
policies to create a more favorable 
environment for small businesses 
to operate and grow. Additionally, 
the Chamber provides networking 
and collaboration opportunities, 

allowing small business owners to 
connect with other professionals, 
share best practices, and build part-
nerships. These connections can 
lead to new business opportunities, 
collaborations, and knowledge 
sharing, ultimately contributing to 
the growth and success of  small 
businesses. Moreover, the Cham-
ber offers resources and support 
for small businesses. This includes 
access to training, mentorship, and 
guidance on navigating local regula-
tions and policies. Small businesses 
can benefit from the expertise and 
support provided by the Chamber, 
helping them overcome challenges 
and make informed decisions to 
drive their success. Furthermore, 
the Chamber organizes events and 
promotional activities that help 
small businesses gain visibility and 
attract customers. By participating 
in Chamber-sponsored events, 
small businesses can highlight their 
products and services, expand their 
customer base, and strengthen their 
presence in the community. Overall, 
the Chamber plays a crucial role in 
creating a supportive environment 
for small businesses to thrive and 
succeed by advocating for their 
interests, providing networking 
opportunities, offering resources 
and support, and promoting their 
visibility within the community.

Sincerely,

Mike O'Sullivan
CEO

Sip & Sail
Business After Hours

Thursday, July 18
5 PM - 7 PM

Cuttyhunk Ferry

BayCoast Business After Hours
Thursday, August 1

5 PM - 7 PM

Servpro Business After Hours
Thursday, August 29

5 PM - 7 PM

Valcourt Awards Dinner
Wednesday, September 11

Whites of  Westport

For additional information and/or to 
register for events please vist: 

www.members.onesouthcoast.com/events/
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One SouthCoast Navigator is the official news publication of One SouthCoast Chamber

New Bedford Office:  
25 Elm Street, Suite 101
New Bedford, MA 02740 
(508) 999.5231 • fax (508) 999.5237

Fall River Office:  
200 Pocasset Street 
Fall River, MA 02721 
(508) 676.8226 • fax (508) 675.5932

General inquiries:  info@onesouthcoast.com

Chamber Staff:

CEO, Michael O’Sullivan 
Vice President of Finance & Operations, Dorothy Botelho, IOM 
Vice President of Corporate Member Engagement & Sponsorships, Kimberly Coroa Moniz
Vice President of Marketing & Events, Katie Greene
Vice President of Public Policy, Ian Trombly
Director of Membership & Retention, Clifford Athouriste
Marketing & Communications Coordinator, Hunter Tackett
Executive Director, Viva Fall River, Patti Rego
Executive Director, Fall River Arts and Culture Coalition (FRACC), Ashley Occhino

2024 OFFICERS & EXECUTIVE COMMITTEE

Executive Committee:   

• Chair: Rose Lopes, Sylvia Group
• Immediate Past Chair: Eileen Migliozzi, St. Anne's Credit Union
• Treasurer:  Matthew Schondek, Fall River Municipal Credit Union
• Vice Chair-Government Affairs: Paul Chasse, REALTOR® Association of Southeast-

ern Massachusetts
• Vice Chair-Small Business: Curtis Nelson, Nelson Insurance & Financial Services
• Vice Chair-Governance Committee: Doug Glassman, SERVPRO 
• Vice Chair-One SouthCoast Chamber Foundation: Carl Sawejko, Sawejko Commu-

nications
• Vice Chair-Diversity, Equity & Inclusion: Gail Fortes
• At Large: William Burns, Southcoast Health System
• At Large: Kim Perry, Waring-Sullivan Funeral Home

Members of the Board of Directors:

Terms to Expire in December 2024:

• Nathan Araujo, Advance Career Services
• Kevin Carando, Acushnet Company
• Barbara Casagrande, AHEAD
• Ronald Ellis, Edward Jones
• Rose Lopes, Sylvia Group

• Lynne Mastera, Precix
• Douglas Rodrigues, D. E. Rodrigues & Company, Inc.
• Carl Sawejko, Sawejko Communications
• Matthew Schondek, Fall River Municipal Credit Union
• Bernadette Souza, Youth Opportunites Unlimited
• Michael Tavares, Horacio’s, Inc.

Terms to Expire in December 2025:

• Dugan Becker, SouthCoast Wind
• Paul Chasse, REALTOR® Association of Southeastern Massachusetts
• Jenifer Cullen, Vineyard Wind
• Peter Daley, People Incorporated       
• Eileen Migliozzi, St. Anne’s Credit Union
• Dr. Laura Douglas, Bristol Community College
• Monte Ferris, Venus de Milo
• Gail Fortes, YWCA of Southeastern Massachusetts
• Doug Glassman, SERVPRO of Dartmouth/New Bedford & Marion / Middleboro
• Gary P. Howayeck, Law Office of Gary Howayeck, PC
• Anthony Medeiros, Mechanics Cooperative Bank
• Curtis Nelson, Nelson Insurance & Financial Services
• Arti Pacheco, New York Life
• Kim Perry, Waring-Sullivan Funeral Home

Terms to Expire in December 2026:

• William Burns, Southcoast Health System 
• Mike Bushell, St. Anne’s Hospital
• Stephen W. Connulty, Paul & Dixon Insurance
• Catherine Dillon, BankFive    
• Charlie Fellows, Lafrance Hospitality
• Jeffrey Glassman, Darn It, Inc.
• Jeff Pagliuca, Bristol County Savings Bank
• Marie Pellegrino, BayCoast Bank
• Derek Santos, New Bedford Economic Development Council
• Matt Zenni, Liberty Utilities 

The Massachusetts Small Business Center (MSBDC) Network provides one-to-
one free comprehensive and confidential services focusing on, business growth 
and strategies, financing and loan assistance as well as strategic, marketing and 
operational analysis. In addition, low cost educational training programs are offered 
across the state targeted to the needs of small business.

Massachusetts Small Business Development Center Network
200 Pocasset Street, Fall River, MA 02721

Phone: (508) 673.9783   Fax: (508) 674.1929
www.msbdc.org

www.facebook.com/msbdc
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Local customers are important small businesses but competion can be fierce (both locally and online). So 
it is essential to stand out from your competitors to attract them to your business. But knowing how to 
attract them can be difficult. Using printing as a marketing tool can be highly effective. 
Here are a few tips to help get you started:

Use Direct Mail - Do you have a mailing list? Sending targeted direct mail campaigns to residents in your 
local area can be extremely effective. Include special offers or coupons to encourage them to visit your 
business.
Use Signage - Create posters, signs and banners to promote your business. Whether its a special event, 
an incredible sale, or new product launch? Display them in locations around your business and in nearby 
areas where your target customers live, work and shop.
Use your company vehicle to promote your business - A simple car magnet on the side of your vehicle 
can help increase brand visibility as you drive around your local area.
Use loyalty cards and coupons for new and repeat customers - Use them to offer 
discounts and rewards to keep increase repeat business. Hand them out or 
include them in your next direct mail campaign.
Use your brand - Create branded merchandise like t-shirts, pens, 
notepads or stickers with your logo and business information. 
Hand them away at local events or include them as gifts with a 
purchase to help spread the word about your business.
Need help promoting your local business? 
Let us help. We’ve been helping local business for 
over 25 years to improve their customer reach.

 

657 Quarry Street
Fall River, Massachusetts 02723
508.675.5733
www.mallardprinting.com

Increase your local reach with print!

GRAND OPENING!

[BANNERS]

[FLYERS]

[PROMOTIONAL PRODUCTS]

[MENUS]

[TABLE TENTS]
[A-FRAME SIGNS]

[WINDOW SIGNAGE]

MENU

WINE LIST
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Junior Achievement Announces Scholarship Winners From The 2024 Titan Business Challenge

Junior Achievement of  Southern Massachu-
setts (JA) and its Title Sponsor, Bristol County 
Savings Bank, announce that more than 150 
students from seven high schools throughout 
southern Massachusetts recently competed 
in the JA Titan Business Challenge at UMass 
Dartmouth. The top performing teams were: 
First Place – Apponequet Regional High 
School (Team 1) in Lakeville; Second Place 
– B.M.C. Durfee High School (Team 8) in 
Fall River; Third Place – B.M.C. Durfee High 
School (Team 3); and Final Round – Bishop 
Stang High School, North Dartmouth, (Team 
1). The JA Titan Business Challenge is a 
business strategy competition in which high 
school students compete against other schools 
in teams using an online, interactive business 
simulation game which provides students with 
essential business knowledge.

The top three teams and the final round win-
ners received scholarships to a post-secondary 
school they choose to attend.  Members of  the 
first place team each received 1,000 in scholar-
ship money, $750 for second place and third 
place and final round, $500. 

The winners are as follows:

First Place – Apponequet Regional High 
School, Team 1: Judson Cardinali, Logan Frias 
and Tyler Gray. The team’s business men-
tor volunteer was Michael Patacao of  Bristol 
County Savings Bank.
 
Second Place – B.M.C. Durfee High School, 
Team 8: Savanah Leite, Ladaynian Mendes and 
Lazaro Triana. The team’s business mentor 
volunteer was Carrie Tino of  Santander Bank.

Third Place – B.M.C. Durfee High School, 
Team 3: Sal Cipalone, Savannah Raposo and 
Alicia Warren. The team’s business men-
tor volunteer was Laura White of  Santander 
Bank.

Final Round – Bishop Stang High School, 
Team 1: Lillian Cooney, Michaela Cousineau 
and Elizabeth Russo. The team’s business 
mentor volunteer was Joseph Motta of  
Santander Bank.

“We are so excited and grateful that the 11th 
Titan Business Challenge could give these stu-
dents an impactful day of  real-life business 
experience,” said Jeffrey Pelletier, President 

& CEO of  JA of  Southern Massachusetts.  
“This year, more than 150 students learned 
from role models in the business community 
as they competed in teams for scholarships to 
help further their education.”
The following schools participated in the 2024 
Junior Achievement Titan Challenge: Ap-
ponequet Regional High School, Bishop Stang 
High School, Durfee High School, Fairhaven 
High School, Greater New Bedford Regional 
Vocational Technical High School, Taunton 
High School and Taunton Alternative High 
School.

In addition to partnering with UMass Dart-
mouth and lead sponsor, Bristol County Sav-
ings Bank, Junior Achievement of  Southern 
Massachusetts enlisted the support of  local 
partners to ensure an impactful event for the 
participating students.  Additional major spon-
sors included: Acushnet Company, BankFive, 
Milestone Mortgage Solutions, Santander 
Bank, Raw Seafoods and UMass Dartmouth.

To prepare for the competition, students prac-
ticed and learned key business concepts that 
they needed to employ during the business 
simulation.  The day of  the event, participants 
attended a leadership and strategy panel in 
which members of  the business community 
reinforced concepts and offered professional 

advice.  Teams then engaged in three rounds 
of  competition as each team made decisions 
under the guidance of  more than 50 volunteer 
business mentor.  Students competed for col-
lege scholarships while gaining insight into the 
world of  business, at no cost to the students 
or their high schools.  In addition to develop-
ing budgets and interpreting financial reports, 
students increased their knowledge of  pricing, 
production, capital investment, research and 
development, marketing and charitable giving.

Junior Achievement of  Southern Massachu-
setts is a nonprofit organization dedicated to 
giving young people the knowledge and skills 
they need to own their economic success, plan 
for their futures, and make smart academic 
and economic choices. JA provides in-school 
and out-of-school programs to students’ kin-
dergarten through twelfth grade, which focus 
on three key content areas: Financial literacy, 
career readiness and entrepreneurship.  This 
year, JA will impact nearly 7,000 students 
across 21 cities and towns throughout Bristol 
and Southern Plymouth Counties.  For more 
information, please contact Jeffrey Pelletier, 
President & CEO, Junior Achievement of  
Southern Massachusetts, at jeffrey.pelletier@
ja.org or call the JA office at 508-997-6536.
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One SouthCoast Chamber Policy Pulse

This September will mark 66 years since 
residents on the South Coast have been 
able to take a one-seat ride from New 
Bedford or Fall River to Boston. How-
ever, due to the MBTA's most recent an-
nouncement, we’ll have to wait at least 
one more year to catch a train to the 
Capitol. 

On June 13th, MBTA General Manager 
Phil Eng traveled to public meetings in 
Fall River and New Bedford to announce 
unwelcome news to South Coast Rail 
hopefuls. The update included a new of-
ficial start date of  May 2025, the third 
delay in as many years. “The MBTA is 
deeply committed to delivering the South 
Coast Rail project while upholding the 
highest standards of  quality and safety 
before launching passenger service,” Eng 
said in a press release. During the public 
meeting, Eng also admitted, “It became 
apparent that the schedule does not 
match what we had publicly advertised.” 
A sentiment that residents of  the South 
Coast have become accustomed to over 
the past few decades. 

Efforts and advocacy to provide access 
to Boston via rail have spanned over 30 
years, and across 7 Gubernatorial Ad-
ministrations, the South Coast should 
not take our foot off  the gas. One South-
Coast Chamber has proudly participated 
in the Rail to Boston Coalition since its 
inception in 2014. The Coalition is com-
prised of  leading business and communi-
ty organizations in Massachusetts that are 
working together to re-establish the com-
muter rail connection to Southeastern 
Massachusetts. Chaired by Paul Chasse, 
the coalition has worked tirelessly to en-
sure that this project gets over the fin-
ish line in both a timely and transparent 
fashion. 

In the Coalition’s press release respond-

ing to the announcement, we express our 
concern over the lack of  transparency 
we have seen from the MBTA over the 
past six months. Chasse states, “We un-
derstand the safety factor and that the 
South Coast will begin experiencing test 
trains at speeds varying between 45 and 
79 miles per hour for the first time in 
the area’s history, and that even beyond 
passing all of  the checkpoints required 
by the Federal Railroad Administration 
in order to move forward with passenger 
service, the safety of  all South Coast resi-
dents, passengers and rail employees are 
of  paramount importance and this is why 
we expect better communication moving 
forward from the MBTA. As a grassroots 
organization representing the South 
Coast, we will monitor the progress of  
these final phases to hold the MBTA ac-
countable to their May 2025 launch of  
rail service.” Chasse goes on further to 
say, “We also have to understand that 
this project was a massive undertaking 
by the Commonwealth, and delays in a 
final launch date could be expected, but 
according to MBTA General Manager 
Eng, the project is still operating within 
budget, and following this delay, the resi-
dents of  South Coast Massachusetts will 
finally have passenger rail service to Bos-
ton, along with all of  the economic and 
social impacts that the region will benefit 
from.”

While the delays dominated the head-
lines, some noteworthy developments 
were also released.  Four out of  the six 
new stations are now complete, includ-
ing Fall River, Freetown, Middleborough, 
and Church St. The New Bedford station 
at Whale’s Tooth is 97% finished and ex-
pected to be fully complete in July. The 
East Taunton station is 75% complete 
and expected to be finished in August. 

We also learned that all six stations will be 
included in the MBTA’s Zone 8 pricing 
structure. This means that if  trains ran 
today, a one-way fare would cost $12.25, 
and a round-trip fare would total $24.50. 
MBTA officials also confirmed that the 
expected travel time to South Station re-
mains 90 minutes and that the $1.3 bil-
lion price tag remains on budget. 
 
One SouthCoast, in partnership with the 
Rail to Boston Coalition, will continue to 
advocate on behalf  of  the residents and 
businesses of  Southeastern Massachu-
setts. We encourage everyone to stay en-
gaged and involved to ensure that by this 
time next year, we’ll be taking the train to 
watch another Celtics Parade!
 

Ian Trombly
Vice President of  Public Policy
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Good News!
Bristol County Savings Promotes 
Oliveira, Omer and Velazquez to 
Assistant Vice President

Bristol County Savings Bank (BCSB), 
headquartered in Taunton, Massachu-
setts, announces it has recently promot-
ed Daniel A. Oliveira, Andrew J. Omer 
and Becky R. Velazquez to the position 
of Assistant Vice President.

As Assistant Vice President/Portfolio 
Manager, Dan Oliveira partners with 
the Bank’s commercial lenders to pro-
vide post-closing management of an 
assigned commercial loan portfolio. 
Responsibilities include collection and 
analysis of borrower financial state-
ments, collateral monitoring, as well 
as testing loan covenant compliance 
in support of annual reviews. Prior to 
his promotion, he held the position 
of Commercial Credit Analyst for the 
Bank. Previously, Oliveira served as a 
Statement Services Representative at 
Compass Bank, New Bedford, Mas-
sachusetts. A past volunteer for My 
Brother’s Keeper in Dartmouth, Mas-
sachusetts, he currently serves as a dea-
con at the Christian Fellowship Center 
in New Bedford. Oliveira earned his 
bachelor’s degree in Humanities/Social 
Science from Roger Williams Univer-
sity, Bristol, Rhode Island and gradu-
ated from the Massachusetts Bankers 
Association New England School for 
Financial Studies, Babson College, 
Wellesley, Massachusetts. He resides in 
New Bedford.

In his new position as Assistant Vice 
President/Commercial Loan Officer, 
Andrew Omer is responsible for the 
development and management of com-
mercial lending and deposit relation-
ships in the greater Rhode Island area 
and is based at the Bank’s Warwick 
office located at 300 Jefferson Bou-
levard. Previously, he held the posi-
tion of Commercial Loan Officer and 
Portfolio Manager at the Bank. Prior 
to Omer’s tenure at the Bristol County 
Savings Bank, he served as Portfolio 
Manager and Credit Analyst at Free-
dom National Bank in Greenville, 
Rhode Island. He earned his master’s 
in Finance with a concentration in 
Leadership from New England College 
of Business, Boston, Massachusetts and 
his bachelor’s degree in Finance from 
Bryant University, Smithfield, Rhode 
Island. Omer also has received sev-
eral certifications from the Risk Man-
agement Association, Massachusetts 
Bankers Association and BancAlliance. 
He resides in Coventry, Rhode Island.

Becky Velazquez, promoted to As-
sistant Vice President/Commercial 

Loan Administration Manager, is re-
sponsible for the management of the 
commercial lending administration 
team which supports the commercial 
lending department, including small 
business lending. She also develops 
and manages processes and proce-
dures, schedules meetings and train-
ing and manages the onboarding of 
new employees and interns. Prior to 
her promotion, she held the positions 
of Commercial Lending Loan Admin-
istrative Supervisor and Commercial 
Loan Quality Control Specialist for the 
Bank. Previously, Velazquez served as a 
Commercial Lending Executive Assis-
tant with Mechanics Cooperative Bank 
in Taunton. Active in the community, 
she most recently served as a volunteer 
for My Brother’s Keeper in Dartmouth, 
Massachusetts; Gifts to Give in Acush-
net, Massachusetts; and Mobile Loaves 
& Fishes in New Bedford, Massachu-
setts. Velazquez earned her bachelor’s 
degree in Social Psychology from Flor-
ida Atlantic University, Davie, Florida 
and her Associate in Arts degree from 
Broward Community College, also in 
Davie. She resides in Westport, Mas-
sachusetts.

Bristol County Savings Bank Back-
ground Information:
Bristol County Savings Bank, a Mas-
sachusetts chartered bank and wholly-
owned subsidiary of Beacon Bancorp, 
is a full-service banking institution 
with approximately $3.1 billion in as-
sets. Founded in 1846, Bristol County 
Savings Bank has expanded its branch 
network to include 16 full-service of-
fices in Attleboro, Dartmouth, East 
Freetown, Fall River, Franklin, New 
Bedford, North Attleboro, Raynham, 
Rehoboth and Taunton, Massachusetts, 
and Cumberland, Greenville and Paw-
tucket, Rhode Island, as well as a Loan 
Center in Warwick, Rhode Island. The 
Bank also operates limited service 
educational branches at Taunton and 
Attleboro High Schools. In addition 
to traditional banking services, Bris-
tol County Savings Bank offers wealth 
management services through its af-
filiate Bristol Wealth Group.  The Main 
Office and Corporate Headquarters of 
Bristol County Savings Bank are locat-
ed on Broadway in Taunton, Massachu-
setts. For more information on Bristol 
County Savings Bank, visit www.bris-

tolcountysavings.com.

EforAll Appoints Bankfive's EVP 
& COO Catherine Dillon to Na-
tional Board of  Directors

BankFive recently announced that its 
Executive Vice President and Chief  
Operating Officer Catherine Dillon has 
been named to the Board of  Directors 
of  the national nonprofit Entrepreneur-
ship for All (EforAll). The nonprofit's 
mission is to accelerate economic and 
social impact in the communities it 
serves through inclusive entrepreneur-
ship.

"Under Catherine's leadership, Bank-
Five has been a catalyst for inclusive 
entrepreneurship in the communities we 
serve. Her engagement and passion for 
our mission have made her a valuable 
thought partner.  As EforAll continues 
to grow nationwide, we look forward 
to leveraging Catherine's professional 
expertise in scaling organizations as a 
member of  our national board." com-
mented Meralis T. Hood, CEO of  
EforAll. 

Catherine and BankFive have been in-
volved with EforAll since its first pro-
gram launched on the South Coast in 
2016. Since then, 201 ventures have 
graduated from the EforAll South Coast 
program alone, generating over $4.2M 
in revenue and providing 293 local jobs 
in 2023 alone.

“Catherine has extensive experience 
working in leader
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ship roles both inside and outside of  
BankFive,” said BankFive President 
and CEO Anne P. Tangen. “She has a 
longstanding relationship with EforAll 
that has been inspirational to many of  
our employees and we are excited to see 
what she will do at the national level.” 

Catherine has served on their South-
Coast Leadership Advisory Board and 
as a judge for pitch contests. In 2021, 
BankFive became EforAll’s Southern 
New England Regional Sponsor, kicking 
off  a three-year partnership of  provid-
ing $300,000 in annual support across 
EforAll South Coast, EforAll Rhode 
Island, and EforAll Cape Cod programs.

“When entrepreneurs are set up for suc-
cess, the entire community benefits,” 
said Catherine Dillon, Executive Vice 
President and Chief  Operating Officer 
at BankFive. “It is a tremendous honor 
to be appointed to the National EforAll 
Board after working so closely with the 
organization and entrepreneurs across 
the BankFive footprint for many years.” 

For more information about EforAll 
South Coast please visit https://
EforAll.org/ma/south-coast/.

New Dean for the Charlton Col-
lege of  Business appointed

UMass Dartmouth Provost Ramprasad 
Balasubramanian recently announced 
that Madan Annavarjula will become the 
next Dean of  the Charlton College of  
Business on September 1.

Annavarjula most recently served as the 
Dean of  the College of  Business and 
Professor of  International Business at 
Bryant University. At Bryant, he was 
responsible for strategic planning, cur-
riculum development, faculty manage-
ment, and day-to-day administration of  
the College of  Business. Annavarjula 
worked with faculty and alumni to 
launch several undergraduate and grad-
uate programs including Data Science, 

Business Analytics, Digital Marketing, 
Leadership and Innovation and Proj-
ect Management. Annavarjula brings a 
wealth of  knowledge and years of  ex-
perience with the AACSB accreditation 
process.

He successfully led Bryant to national 
and international prominence, including 
helping the International Business major 
to rank #17 in the U.S. and be among 
the top programs in the U.S. in 2023, 
according to U.S. News and World Re-
port. In the fall of  2018, he led a team 
of  dedicated faculty to launch a new 
graduate-level online MBA program, 
currently ranked in the top 15% of  the 
nation according to the 2024 U.S. News 
and World Report.

“In our ongoing commitment to ex-
cellence, I am pleased to add another 
world-class Dean to the campus lead-
ership. Dr. Madan Annavarjula brings 
a wealth of  experience, leadership, and 
vision to this role, making him an excep-
tional choice to guide our Charlton Col-
lege of  Business into the future,” said 
UMass Dartmouth Provost Ramprasad 
Balasubramanian. “Dr. Annavarjula is 
passionate about fostering entrepreneur-
ship, integrating emerging technologies 
into the curriculum, expanding global 
partnerships, and building cutting-edge 
interdisciplinary programs. We are con-
fident that under Madan’s leadership, the 
Charlton College of  Business will con-
tinue to thrive and provide our students 
with the skills and knowledge they need 
to succeed in the ever-changing profes-
sional world of  business.”

“UMass Dartmouth is a treasure trove 
of  opportunities in terms of  interdisci-
plinary programs, cutting edge research 
and innovative curriculum. Charlton 
College is positioned very well to lever-
age these opportunities to benefit our 
students and community. I am excited 
at the opportunity to lead the Charlton 
College of  Business and to participate in 
fostering experiential learning opportu-
nities, growing market driven academic 
programs and build excellent outcomes 
for our students,” said Annavarjula.

Madan Annavarjula was the recipient 
of  the Excellence in Teaching Award 
at Bryant in 2010, the Outstanding Ser-
vice Award in 2011, the Bryant Alumni 
Award for Excellence in 2013, and the 
Outstanding International Educator 
of  the Year Award presented by North 
American Small Business International 
Trade Educators (NASBITE) in 2018. 
His current research interests include 
technology strategies of  multinational 

corporations and pedagogical issues in 
International Business education. An-
navarjula’s research has been published 
in several scholarly journals, and he 
has presented his work at national and 
international conferences. Annavarjula 
earned his PhD in International Busi-
ness at the Fox School of  Business, 
Temple University.

Acushnet Foundation Fund of  
The SouthCoast Community 
Foundation 
Awards $10,000 to Child & Family 
Services, Inc. 

The SouthCoast Community Founda-
tion has awarded a grant in the amount 
of  $10,000 from the Acushnet Founda-
tion Fund to Child & Family Services 
to be used toward general operating 
expenses- wherever it is needed most 
throughout the year.

Child & Family Services is one of  the 
largest mental health providers in the 
area, offering a wide array of  programs 
at multiple sites throughout the state of  
Massachusetts. The need for general op-
erating funds is vital and assists in pro-
viding the critical resources needed to 
continue building a better tomorrow for 
individuals and families facing some of  
life’s most distressing challenges.  

This generous contribution will have a 
meaningful impact on clients of  all ages 
and demographics who receive crucial 
services from CFS each day.  All funds 

will be used to support the work being 
done to improve the quality of  life in 
our community. The agency is incredibly 
thankful to the SouthCoast Community 
Foundation for preemptively recogniz-
ing that need.

Since 1995, the SouthCoast Commu-
nity Foundation has served as a catalyst 
for philanthropic giving. They work to 
provide essential support for nonprofit 
organizations throughout southeast-
ern Massachusetts, truly fulfilling their 
mission to benefit their region. “With 
continued support from the Acushnet 
Foundation Fund of  the SouthCoast 
Community Foundation, we are proudly 
able to help children, adults, and families 
overcome their struggles and to restore 
or create a sense of  dignity, stability, and 
hope that they desperately deserve,” 
stated Wendy Botelho, CEO of  Child & 
Family Services.

Child & Family Services, Inc. is a private, non-
profit, human service agency that provides 
adoption services, mental health counseling, 
psychiatry, and specialized support programs 
to people of  all ages living in Greater New 
Bedford, Greater Fall River, Cape Cod, Law-
rence, Florence, Plymouth, Worcester, and 
Waltham. Whether it is children exposed to 
abuse or violence, families coping with men-
tal illness, or matching children with mentors 
or loving adoptive families, Child & Family 
Services is there to support, guide and heal. 
We have been helping people since 1843 and 
continue to fulfill our mission “...to heal and 
strengthen the lives of  children and families.”

Do you have good news? Please email informa-
tion to: info@onesouthcoast.com
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St. Anne's Celebrates 88th Annual Meeting; Awards $24,000 in Scholarships to Local Students

St. Anne’s Credit Union held 
its 88th Annual Meeting at the 
Credit Union’s Corporate Office 
in Fall River on April 22, with 
Board Members Kevin Fitzpat-
rick, Bernard J. McDonald III, 
and Yonaton “Yoni” Sunshine 
re-elected to their positions.

Reviewing the achievements of 
the past year, Chairman William 
R. Bouchard and President & 
Chief Executive Officer Eileen 
M. Danahey shared a narrative 
of growth across various dimen-
sions, including membership 
expansion, robust financial per-
formance, and significant com-
munity outreach. This notable 
progress empowered the Credit 
Union to reinvest substantially, 
extending $109 million in loans 
to members and local business-
es—a testament to their un-
wavering dedication to financial 
well-being.

“Since its establishment in 1936, 
St. Anne’s Credit Union has re-
mained steadfast in its commit-
ment to serving its membership, 
blossoming into one of Massa-
chusetts’ largest credit unions, 
reaching $1.2 billion in assets by 
2023. Reflecting on our journey, 
we find inspiration in St. Anne’s 
humble beginnings, evolving 
from modest roots into a net-
work of 11 locations,” remarked 

Chairman William R. Bouchard. 
“Through the introduction of 
our new rewards credit cards, 
the incorporation of remote 
banking innovations, and the 
extended availability of our Live 
Video Tellers seven days a week, 
we have significantly enhanced 
the accessibility of our services. 
Complemented by free access to 
thousands of ATMs nationwide 
and surcharge rebates on select 
accounts, we reiterate our com-
mitment to meeting the diverse 
needs of our members. Rooted 
in the principles of a member-
owned cooperative, our Credit 
Union was founded to deliver 
financial solutions that empow-
er our members and enrich our 
broader community. Despite our 
growth over the years, our stead-
fast allegiance to these funda-
mental principles has remained 
resolute, guiding us from incep-
tion to the present day.”

President & Chief Executive Of-
ficer Eileen M. Danahey echoed 
this sentiment during the meet-
ing, affirming, “The growth 
and success of our organization 
hinge on a relentless pursuit of 
enhancing your experience and 
fulfilling your needs. This dedi-
cation has garnered recognition 
from the SouthCoast commu-
nity, where we have been hon-
ored as the Best Credit Union, 

Best Mortgage Lending Com-
pany, and Best Personal Loan 
Company for seven consecutive 
years. Furthermore, we are hum-
bled by our inclusion in Banker 
& Tradesman’s esteemed list of 
Massachusetts’ Top 10 Lenders 
of 2023. These accolades reaf-
firm our commitment to ex-
cellence. We take pride in our 
achievements, remain confident 
in our strategic direction, and 
find motivation in the dedicated 
efforts of our employees, whose 
selfless service forms the corner-
stone of our mission to provide 
financial success and security to 
our members while embracing 
the credit union philosophy of 
‘Not for profit, But for service’.”

Acknowledging the commit-
ment of their team members, in 
2023, they celebrated significant 
milestones, with one employee 
achieving an impressive 45 years 
of loyalty to St. Anne’s. By the 

end of the year, the combined 
service of St. Anne’s employees 
and Board of Directors totaled 
an accumulation of commitment 
spanning over 2,000 years.

Beyond community support and 
free financial education provided 
throughout the year, St. Anne's 
remains committed to empow-
ering their members and their 
children to achieve financial 
and academic success. In 2023, 
the Credit Union continued its 
support by offering $24,000 in 
scholarships to deserving re-
cipients. For more information 
on upcoming scholarship pro-
grams, visit stannes.com/schol-
arships.
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Oldcastle APG New England
41 Almeida Road

Rehoboth, MA 02769
(774) 901-3270

www.oldcastleapg.com

Fulcrum East, LLC
217 Hanover Street, #130033

Boston, MA 02113
(617) 913-2509

www.fulcrumeast.com

Henry & Mac
(508) 274-2975

www.henryandmac.com

Oakley Home Access
322 S Pier Road

Narragansett, RI 02882
(508) 269-9227

www.oakleyhomeaccess.com

Walt's Mobile Closet, Inc.
752 Purchase Street

New Bedford, MA 02740
(508) 322-8563

Pickleball & More, Corp
718 Dartmouth Street
Dartmouth, MA 02478

(774) 648-9193
www.pickleballandmorema.com

JSC Management Group
Franchise of Burger King

247 State Road
North Dartmouth, MA 02747

(508) 296-4408

Minutemand Press of New Bedford
2112 Acushnet Avenue

New Bedford, MA 02745
(617) 650-5252

www.minuteman.com

KLR Executive Search Group
951 North Main Street
Providence, RI 02904

(401) 274-2001
www.klrsearchgroup.com

Roberts House of Formals, Inc.
310 Rhode Island Avenue

Fall River, MA 02721
(508) 672-0009

www.robertstux.com

Riko's Pizza
227 State Road

Dartmouth, MA 02742
(508) 978-6178

www.rikospizaa.com/dartmouth

Bank of Canton
490 Turnpike Street
Canton, MA 02021

(888) 828-1690
www.thebankofcanton.com

Cornerstone Bakery & Restaurant
1713 GAR Hwy SW
Swansea, MA 02777

(508) 676-1220
www.cornerstonebakery.net

Nicks Hot Dogs
534 South Main

Fall River, MA 02721
(508) 677-3890

RocJo Productions
53 Lake Street

Rehoboth, MA 02769
(508) 336-5818
www.rocjo.com

Roger Andrews Illustration
36 Jennings Way

Westport, MA 02790
(978) 969-6166

www.sketchygoichie.net

Ground Floor Coffee
61 Merrill's Wharf

New Bedford, MA 02740
(774) 202-1775

www.groundfloorcoffee.com

Vanson Leathers
951 Broadway

Fall River, MA 02724
(508) 678-2000

www.vansonleathers.com

Integrity Auto
851 Globe Street

Fall River, MA 02724
(508) 567-4355
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More 
than

What is More than medicine?

To Jennifer, More than medicine is Freedom. 

Freedom to change course.

Freedom to move forward. 

Freedom to live. 

To us, More than medicine is having the team who 

went above and beyond to give Jennifer — and 

her heart — a second chance. It’s having our team 

perform one of the first-in-the-nation procedures that 

undoubtedly gave Jennifer freedom from a life of 

repeated surgeries.  

Is Jennifer lucky? No, but she is a Southcoast Health 

patient, and we are lucky to care for her. 

Are you ready to 

see what More 

than medicine can 

do for you?

Learn More 

Scan the QR Code below

medicine
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FRMCU Annual Meeting and Scholarship Recipients

The Annual Meeting of  the Fall River Municipal 
Credit Union was held at its Main Office Locat-
ed at 333 Milliken Boulevard, Fall River, MA on 
Saturday, April 27, 2024.  All Reports and infor-
mation presented reflected the fiscal year 2023.   
 
During the meeting President and CEO, Mat-
thew G. Schondek along with Chairman of  the 
Board Carl Garcia, Jr. and various committee 
chairpersons presented the Credit Union’s fi-
nancial status and committee reports.  President 
Schondek noted that since its inception in 1930, 
Fall River Municipal Credit Union has been fo-
cused on providing the financial products and 
services members expect, with the personal 
touch they deserve.  Chairman Garcia also added 
that Loan Balances increased by $41.5 million 
dollars on new volume and 924 loans were origi-
nated in 2023 for a total of  $57.4 million.  This 
success has been brought on by diversifying the 
Credit Union’s portfolio to include Boat Loans, 
Manufactured Home Loans and Automobile 
Loans.      

President Schondek also noted that 2023 rein-
forced the need for and importance of  helping 
those in our community.  Whether it is donating 
to local charities as part of  our dress down Fri-

days, bringing in donations for food, coat, or toy 
drives; or as we saw recently, helping to clean up 
Fall River on Earth Day,  employees of  FRMCU 
are here to help.  President Schondek also noted 
that FRMCU will be hosting a Shred-it-day on 
June 22nd at the Main office from 9am-12pm to 
further extend our support in the community.  
  
Chairman Garcia and President and CEO 
Schondek thanked the Board and staff  for their 
continued hard work on behalf  of  our mem-
bers and FRMCU members for their continued 
support in allowing us to serve them.  President 
Schondek concluded by saying, “We appreciate 
the loyalty of  our members who trust us as a 
financial partner.  We will be here to help our 
members as we face the challenges of  the cur-
rent economic environment of  higher rates and 
inflation.”  

The Annual Meeting also included the election 
of  directors. Re-Elected to three-year terms as 
Director were James Machado, Michael Shea, 
and Carl Garcia. Re-Elected to two-year terms 
as Director were Janice Santos and Carl Sawejko.  
Re-Elected to a one-year term as Director was 
Russell Oagles, Jr. 

In attendance at the Annual Meeting, were this 
year’s Scholarship recipients.  Six Fall River Mu-
nicipal Credit Union Scholarships were awarded 
to qualifying members currently enrolled in or 
who have been accepted to an undergraduate 
program of  study at an accredited college or uni-
versity.  All recipients received a $1,000 scholar-
ship.  This year’s scholarship recipients include 
Emma McDonnell, Elizabeth LaCroix, Jaelyn 
Dinkins and Andrew Doucette all of  Fall River, 
Julia Lanczycki of  Somerset, and Sofia Estrella 
of  Assonet.  

“The Board of  Directors, Management and 
Staff  wish all of  the 2024 Scholarship recipients’ 
success in their future endeavors.” said FRMCU 
President and CEO, Matthew G. Schondek. 

Fall River Municipal Credit Union is federally 
insured by the National Credit Union Admin-
istration, member of  the Massachusetts Credit 
Union Share Insurance Corporation, and is an 
Equal Housing Lender.

Elected Directors:

James Machado Michael Shea

Carl Garcia Janice Santos

Carl Sawejko Russel Oagles, Jr.



13

Community Connections, Inc. Receives $40K through 
Stateline Subaru's Share the Love Event

Community Connections, a lead-
ing provider in Southeastern 
Massachusetts of  services for 
adults with disabilities, is feeling 
the love from Stateline Subaru. 
When representatives from Com-
munity Connections, Inc. (CCI) 
arrived at the Brayton Point Rd. 
Somerset dealership on Thursday, 
May 9, 2024 to receive a donation 
generated from the 2023 Suba-
ru Share the Love Event, they 
weren’t sure what to expect. 

Subaru retailers across the U.S., 
including Stateline Subaru, par-
ticipate in the annual Subaru 
Share the Love Event, demon-
strating their commitment to be-
ing “More Than a Car Dealer.” 
Customers purchasing or leasing 
during the campaign period can 
choose one of  four national char-
ity partners or a local hometown 
charity of  the retailer’s choice to 
receive donations. 

“We were delighted to be selected 
as Stateline Subaru’s hometown 
charity,” said Rhonda Partridge, 
Community Connections Fall 
River Service Director “but didn’t 
really know what that could mean 
as far as a donation.” Partridge 
and her colleagues were over-

whelmed with emotion when 
Stateline Subaru General Man-
ager, Al Vieira revealed a check 
for $40,548. 

Rebecca Carr, Love Promise 
Community Commitment Man-
ager for Subaru of  New England 
said, “At Subaru, our favorite time 
of  the year is when our retailers 
present their Share the Love event 
checks to their Hometown Char-
ity partners.” Carr continued, 
“The surprise and joy we witness 
when revealing these very signifi-
cant donation amounts, shows 
the profound impact our retailers 
can have on these amazing local 
community organizations.” 

“This is far beyond anything 
we could have expected,” said 
Community Connections Chief  
Operating Officer, Joe Krajew-
ski. “We’re incredibly grateful to 
Stateline Subaru’s commitment to 
supporting our local community 
and the people we serve.”

For more information about 
Community Connections Inc. 
please contact Liz Rabideau, 
Chief  Community Relationships 
Officer at lrabideau@ccimasss.
org or (508) 744-1109.
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 ŅNo Monthly Service Fees

 Ņ  No Minimum Balance Requirement

 ŅNo Transaction Fees
 ŅUnlimited Check Writing
 ŅFREE Starter Pack of Checks

A Safe, Secure & Flexible  

FREE Checking Account

Being Nickeled & Dimed? 

Get FREE Checking

®

Member FDIC. Member DIF. The minimum balance to open a Free Checking Account is $10.00. There is no monthly maintenance service charge 

and no minimum balance requirement. Contact us for more information on fees that may be assessed including, but not limited to, ATM service 

charges and insufficient funds charges.

Scan to Open 

an Account! 
 508-678-7641    
 baycoast.bank
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Wareham, MA – June 13, 2024. Lafrance Hospital-
ity has completed a $1.5 million renovation of  the 
TownePlace Suites by Marriott Wareham Buzzards 
Bay, an 85-room select-service hotel located at 
Rosebrook Place in Wareham, MA. The renovation 
enhances the guest experience for business and lei-
sure travelers alike and offers a modern and com-
fortable environment for all travelers. The general 
contractor for the renovation project was Granite 
State Contract Furnishings.

The newly renovated all-suite, extended stay ho-
tel features an updated lobby and breakfast area 
complete with a complimentary hot breakfast buf-

fet and new modern dining room furniture, floor-
ing, décor and artwork. Additional highlights of  
the renovation include new carpeting and décor 
throughout the entire hotel and 85 guest suites, and 
upgrading exterior signage.

To celebrate the completed renovations, the local 
Cranberry Country Chamber of  Commerce host-
ed a ribbon cutting ceremony at the hotel. Local 
chamber members, community members, and team 
members from both the hotel and Lafrance Hospi-
tality were in attendance. To learn more about the 
TownePlace Suites by Marriott Wareham Buzzards 
Bay, visit www.marriott.com/pymts.

About Lafrance Hospitality
Headquartered in Westport, MA, Lafrance Hospi-
tality is a multifaceted organization that owns and 
operates seventeen hotels throughout New Eng-
land and Florida, six function facilities, four restau-
rants and a catering division. In addition, Lafrance 
Hospitality offers management and consulting ser-
vices as well as distressed asset management. Their 
vision is to be the premier hospitality company by 
employing the very best people, trained and em-
powered, to deliver a quality product with sen-
sational service to every guest, every time. Learn 
more at lafrancehospitality.com

About TownePlace Suites by Marriott
TownePlace Suites by Marriott is an award-win-
ning, extended-stay hotel brand that is ideal for 
travelers who need accommodations for longer 
stays. The brand’s simple yet innovative design, 
features personal touches and playful details allow-
ing guests to live uninterrupted. Offering studio, 
one-bedroom and two-bedroom suites with fully 
equipped kitchens the brand offers thoughtful 
spaces for living and working. TownePlace Suites 
currently has the highest market share growth of  
any Marriott brand. There are currently over 500 
properties across the United States and Canada. 
For more information or reservations, visit www.
towneplacesuites.com , become a fan at www.face-
book.com/towneplacesuites or follow at twitter.
com/towneplace. TownePlace Suites is proud to 
participate in Marriott Bonvoy, the new name of  
Marriott’s travel program replacing Marriott Re-
wards®, The Ritz- Carlton Rewards®, and Star-
wood Preferred Guest® (SPG). The program of-
fers members an extraordinary portfolio of  global 
brands, experiences on Marriott Bonvoy Moments 
and unparalleled benefits including earning points 
toward free hotel stays and nights toward Elite 
status recognition. To enroll for free or for more 
information about the program, visit MarriottBon-
voy.com.

TownePlace Suites by Marriott Wareham Buzzards Bay Completes $1.5 Million Renovation
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PY�r Sty�, 
ELEVATED. *Restrictions apply. Valid on purchases of $150+ prior to shipping 

and service fees. Cannot be combined with other offers. Not valid on 
previous orders. Offer expires 7/31/24.

Experience a seamless blend of �y� 
and soph�tication within your store. 
Coordinating finishes ensure a cohesive 
look, transforming your retail location into 
a tren�e�ing spa�. Plus, browse the 
Dandelion collection of sustainable fixtures 
for displays you can �el �� about. 

ON 

ORDERS 

$150 

OR MORE10%
SAVE

Display Stuff Better. 

USE CODE SCCJU24

Valid Thru 7 · 31 · 24
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BayCoast Mortgage Joins Exciting New Program, Giving Homebuyers a Lift Up

Buying a home can bring a sense of joy, 
satisfaction, and accomplishment. But with 
rising prices in the local housing market 
combined with today’s uncertain economy, 
not everyone will have the opportunity to 
experience the excitement that comes with 
homeownership. This can be especially true 
when considering wealth differences in our 
South Coast community. 

That’s why BayCoast Mortgage (baycoast-
mortgage.com), a leading lender in South-
ern New England, is proud to announce it 
is participating in an exciting new program 
that aims to increase homeownership op-
portunities throughout our community, 
with the goal of promoting a more diverse, 
equitable, and inclusive home-buying envi-
ronment.

That new program is called Lift Up Home-
ownership.

Initiated by FHLBank Boston, the Lift 
Up program provides funding to member 
financial institutions, including BayCoast 
Mortgage, to award down payment and 
closing cost assistance grants of up to 
$50,000 to people of color including Black/
African American, American Indian, 
Alaska Native, Asian (Native Hawaiian 
or Pacific Islander), Hispanic, or Latino 
borrowers earning up to 120% of the area 
median income (AMI) and are first-time 
homebuyers.

Lift Up was put in place to address barri-
ers that many people of color face when 
purchasing a home, including limited 
savings for a down payment and the racial 

financial gap that exists in many area cities 
and towns.

“As part of the BayCoast family, it is our 
mission to provide exceptional service and 
financial solutions for our community,” said 
Nicholas L. Christ, President and CEO of 
BayCoast Mortgage. “Our partnership with 
FHLBank Boston will help expand afford-
able housing opportunities in the South 
Coast communities we serve by offering 
critical down payment and closing cost 
assistance. We’re proud to assist our neigh-
bors as they pursue homeownership and the 
American Dream.”

A total of $500,000 is available through Lift 
Up Homeownership, which is a purchase-

only program for one-to-four unit proper-
ties located in New England. Grants will be 
available on a first-come, first-served basis.

For further details about the program 
and to learn if you may qualify, please call 
BayCoast Mortgage at 877-466-2678 or visit 
our website at baycoastmortgage.com.

About BayCoast Mortgage 

BayCoast Mortgage Company, LLC is a 
wholly owned subsidiary of BayCoast Bank, 
serving MA, RI, CT, NH, PA, NJ, MD, VA, 
SC, NC, and FL, offering a wide variety of 
home mortgage products, including FHA, 
VA, Land, Construction, Conforming and 
Jumbo Loans. Visit baycoastmortgage.com 
or call 877-466-2678.

New Bedford Office
949 Ashley Blvd., New Bedford , MA 02745 
Phone:508-998-2101  Fax:508-998-8151

Taunton Office
53 County Street, Taunton, MA 02780 
Phone:508-823-0073 Fax:508-823-0046

Fall River Office
155 North Main Stret, Fall River, MA 02720
Phone:508-673-5808 Fax: 508-677-4828
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195 Broadway, Fall River, MA 

508-675-7433
Open Wednesday evenings until 8:00 pm

Hours: Mon. - Fri. 8:00 am - 4:30 pm, Wed. until 8:00 pm, Sat. 8:00 am - 3:00 pm

www.bathsplashshowroom.com
Locations: Fall River, MA • Plainville, MA • Hyannis, MA • Cranston, RI   HVAC Locations: Woburn, MA • Avon, MA • East Hartford, CT



 ADVERTISING & MEDIA

Corporate Image Apparel Inc

10% Off One Order Per Year
(508) 676.3099

Interactive Palette
5% Off Website Packages

(781) 930.3199

Mallard Printing
10% Discount

(508) 675.5733

Radio Voz do Emigrant
WHTB 1400 AM & 93.7 FM

25% Off Advertising for 
New Clients Only      
(508) 207.8382

Three Rego Creative

10% Off a Website and/or a Social 
Media Management Package

(508) 916.7509

WJFD 97.3 Portuguese Radio
25% off package above $1,600

for new clients
(508) 997.2929

WPRI
Free Advertising/

Marketing Consultation
(401) 228.1815

WSAR 1480 AM
10% Off Advertising for 

New Clients Only, 
(Packages Above $2,000)

(508) 678.9727

AUTOMOTIVE 

Dave’s Tire Pros
10% Off Parts with Repairs

10% Off Tires
(508) 679.6482

Empire Ford of New Bedford
10% Off Parts & Labor
15% Off All Accessories            

Purchased at Parts Counter/
Service Desk

(508) 996.5611

Empire Hyundai
10% Off Parts & Labor
15% Off All Accessories            

Purchased at Parts Counter/
Service Desk 

(508) 673.7646

Spindle City Auto Glass
10% Off Any Service                

(May not be combined 
with other offers)
(508) 677.3063

Sullivan Tire & Auto
Full Service Regular Oil Change

$19.95
(508) 674.4068

BUSINESS & PROFESSIONAL
SERVICES 

Accurate Service, Inc
10% Off Storage
(508) 674.5773

At Your Service
10% Off

(508) 677.6700

Cindy Ko Photography
Boudoir by Cindy Ko

$240 image credit with any 
booking for Headshot Day

cindy@cindykophotography.com
(857) 294.2165

Cornerstone Virtual Partners
Free Discovery Call & $100.00 off 

the first month of service.
(774) 488.1973

www.cornerstonevirtualpartners.com

Dottie LeBeau
Food Safety Consultant
10% Off First Inspection

(401) 385.9040

Isaksen Solar
$1,000 off Residential Systems 

and 5% off Commercial Systems. 
Contact Chris Johnson 

(508) 491.6421

Massive Brand Consulting
Complimentart Ascension to Prof-

its Planning Session
(774) 223.7598

Miss Z Photography
$50 Off All Services/Classes

(508) 663.6544

Photographer Lisa Anne
10% Off Business Portraits

(508) 525.1849

The Cocktail Guru
20% off Services
(646) 279.3106

The TNS Group
Free 27- Point Network Audit

(508) 992.2541

Wellfleet Enterprises, Inc.
Growth Consulting to build 

company revenue,
profitability and value. 

66% of cost funded through MA 
WorkForce Grant.

Free Initial Consultation
stephen@wellfleetenterprises.com

(978) 290.1955

PERSONAL SERVICES

Appraisal Power
10% Off Any Appraisal Service

(508) 525.4800

Center for Sight
$50 Off Pair of Eyeglasses or

$500.00 Off Lasik
(508) 730.2020

Delken Dry Cleaning
10% Off

(508) 679.0999

D. E. Rodrigues & Company, Inc
Free Initial Consultation

(508) 679.6079

Just Peachy Wax Center
10% Off Total Service Price

(508) 919.6595

Meganet Communications
10% Off, One Month Free

(508) 646.0030

New Bedford Harbor Hotel
20% off 

(508) 999.1292
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Notorious L.A.S.H
10% Off Total Service Price

(774) 364.8818

O’Brien Plumbing & Heating, Co.
10% Off

(508) 679.3368

Places to Go Transportation
10% Discount on round trip 
transport for 1 to 4 people

to T.F. Green Airport or
Amtrak in Providence RI

(*Excludes Holidays)
(774) 202.7756

Lamacchia Realty
Dawn Rusin

$500 Off Closing Costs or a 
Complimentary Moving Van

(508) 677.3629

Rob Roy Academy
Complimentary Service 

(Excludes Chemical Services, 
including color, perm)

(508) 672.4751

Sawejko Communications
10% off

(508) 673.0329

SoCo Art Labs
Free Day Pass to Flex Lab

www.socoartlabs.com

South Winds Apartments
$250 off Move In Cost or 
Following Month’s Rent

(508) 678.9500

Ted Melhado - 
LPL Financial Advisor

Complimentary financial advice 
and review of IRA, 401k and 

investment accounts
(303) 589.0523

RESTAURANTS

Blount Clam Shack & 
Company Store                 

10% Off
(774) 888.0050

Cove Surf & Turf
10% Off Food Only

(774) 202.2819

Harry’s Restaurant
10% Off Entire Purchase

(508) 672.9405

SPORTS & RECREATION

Battleship Cove
20% Off

(508) 678.1100

Children’s Museum of 
Greater Fall River
10% Off Admission

(508) 672.0033

Rotch-Jones-Duff House
$5 Off Individual/

$10 Off Family Membership
(508) 997.1401

The Member 2 Member Discount program will help you build 

business-to-business relationships with other companies and 

organizations by offering products and services at a discount to 

other One SouthCoast Chamber members and their employees. 

This program encourages members to buy from other members 

to save money, increase visibility and promote new business for 

their companies.

This great marketing opportunity is free to you as a member of  

One SouthCoast Chamber.

Email Katie Greene at kgreene@onesouthcoast.com for 

additional information and/or to post your special offer!
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New Bedford Office:  
25 Elm Street, Suite 101
New Bedford, MA 02740 
(508) 999.5231 • fax (508) 999.5237

Fall River Office:  
200 Pocasset Street 
Fall River, MA 02721 
(508) 676.8226 • fax (508) 675.5932

2024 Media Partners

2024 Co-Title Sponsors 2024 Gold Sponsors 2024 Silver Sponsors

I N C .

FALL RIVER  /  NEW BEDFORD  /  SWANSEA

BUYEMPIREAUTOGROUP.COM

PRE-OWNED

EMPIRE AUTO GROUP

2024 Platinum Sponsors


