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One SouthCoast Navigator is the official news publication of One SouthCoast Chamber

New Bedford Office:  
25 Elm Street, Suite 101
New Bedford, MA 02740 
(508) 999.5231 • fax (508) 999.5237

Fall River Office:  
200 Pocasset Street 
Fall River, MA 02721 
(508) 676.8226 • fax (508) 675.5932

General inquiries:  info@onesouthcoast.com

Chamber Staff:

CEO, Michael O’Sullivan 
Vice President of Finance & Operations, Dorothy Botelho, IOM 
Vice President of Corporate Member Engagement & Sponsorships, Kimberly Coroa Moniz
Vice President of Marketing & Events, Katie Greene
Vice President of Public Policy, Ian Trombly
Director of Membership & Retention, Clifford Athouriste
Marketing & Communications Coordinator, Hunter Tackett
Executive Director, Southeastern Massachusetts Visitors Bureau, Chrisane Tyrell
Executive Director, Viva Fall River, Patti Rego
Executive Director, Fall River Arts and Culture Coalition (FRACC), Ashley Occhino

2025 OFFICERS & EXECUTIVE COMMITTEE

Executive Committee:   

• Chair: Rose Lopes, Sylvia Group
• Immediate Past Chair: Eileen Migliozzi, St. Anne's Credit Union
• Treasurer:  Matthew Schondek, Fall River Municipal Credit Union
• Vice Chair-Government Affairs: Paul Chasse, REALTOR® Association of Southeast-

ern Massachusetts
• Vice Chair-Small Business: Curtis Nelson, Nelson Insurance & Financial Services
• Vice Chair-Governance Committee: Doug Glassman, SERVPRO 
• Vice Chair-One SouthCoast Chamber Foundation: Carl Sawejko, Sawejko Commu-

nications
• Vice Chair-Diversity, Equity & Inclusion: Gail Fortes
• At Large: William Burns, Southcoast Health System
• At Large: Kim Perry, Waring-Sullivan Funeral Home

Members of the Board of Directors:

Terms to Expire in December 2025:

• Dugan Becker, SouthCoast Wind
• Paul Chasse, REALTOR® Association of Southeastern Massachusetts
• Peter Daley, People Incorporated       

• Eileen Migliozzi, St. Anne’s Credit Union
• Monte Ferris, Venus de Milo
• Gail Fortes, YWCA of Southeastern Massachusetts
• Doug Glassman, SERVPRO of Dartmouth/New Bedford & Marion / Middleboro
• Gary P. Howayeck, Law Office of Gary Howayeck, PC
• Anthony Medeiros, Mechanics Cooperative Bank
• Curtis Nelson, Nelson Insurance & Financial Services
• Arti Pacheco, New York Life
• Kim Perry, Waring-Sullivan Funeral Home

Terms to Expire in December 2026:

• William Burns, Southcoast Health System 
• Mike Bushell, St. Anne’s Hospital
• Stephen W. Connulty, Paul & Dixon Insurance
• Catherine Dillon, BankFive    
• Charlie Fellows, Lafrance Hospitality
• Jeffrey Glassman, Darn It, Inc.
• Jeff Pagliuca, Bristol County Savings Bank
• Marie Pellegrino, BayCoast Bank
• Derek Santos, New Bedford Economic Development Council
• Matt Zenni, Liberty Utilities 

Terms to Expire in December 2028:

• Nathan Araujo, Advance Career Services
• Kevin Carando, Acushnet Company
• Barbara Casagrande, AHEAD
• Dr. Mark Fuller, UMass Dartmouth 
• Cindy Ko, Cindy Ko Photography
• Rose Lopes, Sylvia Group
• Lynne Mastera, Precix
• Douglas Rodrigues, D. E. Rodrigues & Company, Inc.
• Carl Sawejko, Sawejko Communications
• Matthew Schondek, Fall River Municipal Credit Union
• Bernadette Souza, Youth Opportunites Unlimited

The Massachusetts Small Business Center (MSBDC) Network provides one-to-
one free comprehensive and confidential services focusing on, business growth 
and strategies, financing and loan assistance as well as strategic, marketing and 
operational analysis. In addition, low cost educational training programs are offered 
across the state targeted to the needs of small business.

Massachusetts Small Business Development Center Network
200 Pocasset Street, Fall River, MA 02721

Phone: (508) 673.9783   Fax: (508) 674.1929
www.msbdc.org

www.facebook.com/msbdc
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Celebrating Baseball, Scholarships, and Johnny Damon
2003-A Great Baseball Season

I grew up in the New York area, raised on 
Yankees baseball. The pinstripes, the history, 
the expectation of  winning—it is all in my 
blood. When life took me to New England, 
I never let go of  my team. My Yankees cap 
was a part of  me, a symbol of  pride in enemy 
territory.

Then my son became a Red Sox fan.

I know how it happened, that is a story for 
another day. One day, he was a kid watching 
games with me, soaking in the legacy of  
Ruth, Gehrig, and Jeter. The next, he was 
wearing a Pedro Martinez jersey and talking 
about the Curse like it was something real. 
It stung a little, but what could I do? Kids’ 
rebel.

By 2003, his Red Sox obsession was in full 
force, and that October, I knew we were in 
for a moment that would we would never 
forget as father and son.

October 16, 2003 – A great night!

Game 7 of  the ALCS. We sat together in the 
living room—me in my recliner, him on the 
edge of  the couch, hanging on every pitch.

For most of  the game, I kept quiet. Boston 
was up 5-2 in the eighth, and I knew better 
than to poke the bear. He was already feeling 
something I never really had to as a Yankees 
fan—doubt.

Then it happened.

Jeter’s double. Bernie’s single. Matsui’s doub-
le. Posada’s bloop. Suddenly, it was 5-5.

I sat up, finally feeling alive. My son looked 
like he had seen a ghost.

"You knew they couldn’t close it out," I said.

When the game went to extra innings, I had 
a feeling. Then Tim Wakefield came in to 
pitch, and I knew. I leaned forward, mutte-
ring under my breath.

"Aaron Boone’s gonna end this."

Crack.

The ball disappeared into the left-field seats. 
Boone rounded the bases, the Yankees stor-
med the field, and I and I looked to my rig-
ht and my son had stormed off  to bed.  He 
didn’t talk to me for a few days. He had to 
feel this one. It was part of  being a baseball 
fan.

A Year of  Gloating

For the next year, I made sure he didn’t for-
get. I could see it in his eyes, though. That 
loss stuck with him. He never said it, but I 
knew he was waiting, hoping for another 
chance.

Then, in 2004, he got it.

October 2004 – A Different Feeling

By the time the Yankees and Red Sox met 
again in the ALCS, I was confident.

Game 1: Yankees win. Expected.

Game 2: Yankees win. As they should.

Game 3: Yankees win 19-8. Series over.

Or so I thought.

My son had not checked out after Game 3. 
He was watching Game 4 very closely. Then 
he saw Dave Roberts steal second. He saw 
Big Papi walk it off.
Game 5, Ortiz did it again. Game 6, Schil-
ling’s bloody sock.

Suddenly, we were sitting in the same spots 

as last year. Game 7. Yankee Stadium.

I told myself  it wasn’t over. The Red Sox we-
ren’t really going to pull this off.

Then Johnny Damon hit a grand slam in the 
second inning.

My son jumped off  the couch, screaming. I 
just shook my head. "It’s early."

But I knew.

By the ninth inning, down 10-3, I had 
nothing left to say. The Red Sox weren’t just 
winning—they were taking it from us. And 
when the final out was recorded, my son tur-
ned to me, eyes bright with something I had 
never seen before.

"Looks like the Yankees choked this time."

I sighed, then smiled. "Yeah, yeah. You got 
this one."

That night, instead of  storming off  to his 
room, he ran outside, shouting into the night.

I watched from the window, shaking my 
head.

The Curse was over. The Yankees were bea-
ten and my son finally knew what it felt like 
to win.

Now come celebrate the 2004 World Series 
with Johnny Damon and One SouthCoast 
Chamber.  Johnny will be the keynote spea-
ker and will help us award scholarships to 
local students.

Now come celebrate the 2004 World Series 
with Johnny Damon and One SouthCoast 
Chamber.  Johnny will be the keynote spea-
ker and will help us award scholarships to 
local students on May 20. Tickets and more 
information are available at onesouthcoast.
com/celebritydinner. We hope to see you 
there! 

Sincerely,

Mike O'Sullivan 
CEO
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Monday, April 28, 2025

CHAMBER
INVITATIONAL

FALL RIVER COUNTRY CLUB

Individuals, Foursomes, 
tee signs and sponsorships
available now

Annual

Wednesday, March 5
10:45 am - 2 pm
at Rachel’s Lakeside

Women’s Forum
with Keynote Speaker

Cait Donovan

2025
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Good News!
FRMCU Recognizes Well 
Deserved Promotion! 

Matthew G. Schondek, Presi-
dent and CEO of  Fall River 
Municipal Credit Union is 
pleased to announce thepro-
motion of  Jessica Neto to As-
sistant Branch Manager.  Neto 
has been with the Fall River 
Municipal Credit Union team 
for  five years, demonstrating 
exceptional leadership, dedica-
tion and a commitment to de-
livering outstanding service to 
our members.  

In her new role, Neto will over-
see daily branch operations as 
well as ensure that all members 
continue to receive the person-
alized and high-quality financial 
service that members expect 
at Fall River Municipal Credit 
Union.    

The Credit Union is always 
looking for talented individu-
als.  If  you are interested in 
being part of  a growing insti-
tution, please visit the Credit 
Union’s Facebook page or web-
site (www.frmcu.com) to learn 
more about current openings.  

Bristol County Savings Char-
itable Foundation Awards 
$124,500 in Grants to 16 Non-
Profits in New Bedford-
Dartmouth/Fall River

Bristol County Savings Bank’s 
Bristol County Savings Chari-
table Foundation (BCSCF) 
awarded $124,500 in grants to 
16 non-profits in the New Bed-
ford-Dartmouth/Fall River re-
gion during a recent ceremony 
at White’s of  Westport. Across 
all regions, the Foundation do-
nated $398,700 to 44 organi-
zations, bringing its total con-
tributions since 1996 to over 
$33.6 million. In 2024 alone, a 
record $2.9 million was award-
ed to 501(c)(3) organizations. 
 
Local grant recipients include 
Atlantis Charter School, Boys 
& Girls Club of  Fall River, 
CASA of  Bristol County, Chil-
dren’s Advocacy Center, Coast-
al Foodshed, Community Boat-
ing Center, Fall River Arts & 
Culture Coalition, and others. 
 
Among the recipients, Youth 
Opportunities Unlimited 
(Y.O.U.) received $2,500 for its 
“Food for Thought Cooking 
Education Program,” which 
teaches essential cooking skills 
to students. Fall River Dea-
coness Home was awarded 
$10,000 to help acquire a van, 
reducing transportation barri-
ers for trauma-impacted youth. 
 
 
Established in 1996, the Foun-
dation funds initiatives in edu-
cation, literacy, economic de-
velopment, and housing across 
Massachusetts and Rhode Is-
land, strengthening the com-
munities Bristol County Sav-
ings Bank serves.

Child & Family Services, 
Inc. Welcomes New Chief  
Human Resource Officer 

Child & Family Services is 
thrilled to announce the ap-
pointment of  Melissa Ber-
ing as the new Chief  Human 
Resources Officer (CHRO). 
Joining the Executive Team, 
Melissa will spearhead the de-
velopment and implementa-
tion of  the organization’s HR 
strategy, policies, and practices 
to support the agency’s mission 
and goals. Reporting directly to 
the CEO, she will oversee all 
HR functions, including talent 
acquisition, employee relations, 
DEI initiatives, performance 
and talent management, com-
pensation and benefits, payroll, 
HR operations, and ensuring 
compliance with employment 
laws and regulations.

Melissa is a Southcoast resident 
who has maintained profes-
sional networks in both Mas-
sachusetts and Rhode Island. 
With over two decades of  ex-
perience in Human Resources, 
she has earned certifications in 
HR leadership and achieved the 
Senior Professional in Human 
Resources (SPHR) designation 
early in her career. In addition 
to her HR expertise, Melissa 
brings valuable business experi-
ence to CFS, having previously 
owned and operated her own 
fitness and nutrition-focused 
small business.

United Way of  Greater Fall 
River’s Impact Grants Pro-
vide Catalyst for Change

United Way of Greater Fall 
River (UWGFR) is accept-
ing Impact Grant applications 
from February 3rd to March 
3rd for fiscal year 2026 (July 1, 
2025-June 30, 2026) program 
funding. Submissions are ac-
cepted from any non-profit 
501c3 organization aiding UW-
GFR’s service area of Assonet, 
Fall River, Somerset, Swansea, 
Westport, Little Compton, and 
Tiverton.

Impact Grants provide up to 
$10,000 to support programs 
that create change in UW-
GFR’s key impact areas that 
build a Healthy Community, 
Youth Opportunity, and Fi-
nancial Security. Special con-
sideration is given to programs 
that build capacity, target un-
derserved populations and BI-
POC individuals, and promote 
racial equity. Please note that 
Community Resiliency-related 
grants that support food secu-
rity and basic needs are funded 
through a different application 
process and are not reviewed at 
this time.

To access the grant application 
or find additional informa-
tion, please visit https://uwgfr.
org/impact-grants/, and follow 
UWGFR on social media at @
UnitedWayGFR for updates 
and community happenings.

United Way mobilizes commu-
nities to action so all can thrive.
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Good News!
Alltrust Credit Union Do-
nates $2,000 to Local Food 
Pantry in Honor of  Retir-
ing Board Member

In a heartfelt gesture of  gen-
erosity and community sup-
port, Alltrust Credit Union 
donated $2,000 to M.O. Life 
Food Pantry, a local non-
profit dedicated to provid-
ing essential nourishment to 
individuals and families in 
need. This donation is made 
in honor of  Alfred (Fred) 
Peccini, who retired after 37 
years of  dedicated service 
on the Credit Union’s board.
 
M.O. Life Food Pantry will 
use the generous gift to fur-
ther its mission of  ensur-
ing that no one in the com-
munity goes hungry. The 
pantry provides nutritious 
food, support services, and 
resources to individuals and 
families facing food insecuri-
ty. The donation will help in-
crease their capacity to serve 
those in need, particularly 
during challenging times.

BayCoast Bank Promotes 
Casey N. Brouthers to Se-
nior Vice President, Gen-
eral Counsel

BayCoast Bank (baycoast.
bank), a long-time commu-
nity savings bank serving 
the people and businesses 
on the South Coast of Mas-
sachusetts and Rhode Is-
land, is proud to announce 
that the Bank’s top legal ad-
visor, Casey N. Brouthers, 
has been promoted to Se-
nior Vice President, General 
Counsel.

 In this new role, Brouthers 
is responsible for non-fraud 
related legal matters, includ-
ing contract drafting, re-
views, negotiations, and re-
search, as well as reviewing 
internal documentation, and 
collaborating on a variety of 
risk management, vendor 
management, and compli-
ance work. Additionally, she 
is responsible for evaluating 
the effects of proposed leg-
islative initiatives and regu-
latory pronouncements on 
Bank policies.

A native of  Taunton, MA, 
Brouthers currently resides 
in North Dighton, MA, with 
her husband and son. She 
is licensed to practice law 
in both Massachusetts and 
Rhode Island.

Fall River Municipal 
Credit Union Celebrates 
95 Years!

Fall River Municipal Credit 
Union (FRMCU) is proud 
to celebrate 95 years of dedi-
cated service to its members 
and the community.  Since 
its inception on February 6, 
1930, FRMCU has remained 
committed to providing ex-
ceptional financial services 
to its members, promoting 
financial literacy as well as 
supporting organizations 
that help support the local 
community.   

For nearly a century, FRM-
CU has grown and adapted 
as the financial needs of the 
community and its members 
have changed.  FRMCU has 
always looked to provide 
the best products, delivered 

with a personal touch, to 
meet the financial needs of 
those it serves.  Through-
out FRMCU’s 95 years of 
serving members, the core 
values of trust and member 
focused service have always 
been first and foremost.  

For more information on 
Fall River Municipal Credit 
Union and its celebration of 
this 95th anniversary mile-
stone, please visit frmcu.
com and follow FRMCU on 
Facebook and Instagram.  

Do you have good news? 
Please email information to: 

info@onesouthcoast.com



                              

RECENT EVENTS
Berkley Coffee Company Ribbon Cutting, Berkley1.
Mayor Jon Mitchell delivering his State of the City

Address, New Bedford High School

2.

Senator Michael Rodrigues at OSC Government

Affairs Meeting at Vanson Leather, Fall River

3.

Southcoast Business Builders Breakfast hosted at the

Kilburn Mill, New Bedford

4.

Rockland Trust representatives selfie time at

Southcoast Business Builders Breakfast hosted at

Primo on Water Street, Fall River

5.

All smiles at our January Business After Hours hosted

by BayCoast Bank

6.

UPCOMING EVENTS
1.

2.
3.
4.

5.

6.



RECENT EVENTS
1.
2.

3.

4.

5.

6.

UPCOMING EVENTS
HealthFirst Business After Hours, February 27th,

HealthFirst Family Care Center

1.

Women’s Forum, March 5th, Rachel’s Lakeside2.
Job Fair, March 20th, White’s of Westport3.
Fall River State of Business, April 2nd Fall River

Country Club

4.

Golf Tournament, April 28th, Fall River Country

Club

5.

Celebrity Dinner with Johnny Damon, May 20th,

Venus De Milo

6.
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Comcast Business
222 Newpark Drive
Berlin, CT 06037
(844) 889-9013

www.business.comcast.com

MERIT 2.0
40 Nashua Street

Providence, RI 02904
(401) 272-9262

www.meritsolutions.nett

Kayrouz Petroleum
1095 Country Street
Taunton, MA 02742

(508) 523-9289

Kayrouz Petroleum
34 Padelford Street
Berkley, MA 02742

(508) 523-9289

Laundrolab New Bedford
950 Kings Highway Suite 8
New Bedford, MA 02745

(774) 425-2721
www.landrolabusa.com/new-
bedford-boston-laundromat

Redline Freight Systems
1133 County Street
Taunton, MA 02780

(781) 815-1028
www.redlinefreightsystems.com

GreenKiss Staffing Solutions
330 Lynnway, Suite 205

Lynn, MA 02905
(781) 479-0864

www.gkstaff.com

Junkluggers of Southeastern MA 
& RI

11 Wagon Trail
Lakeville, MA 02347

(774) 213-5154
www.junkluggers.com/southeast-

ern-ma-and-ri

FirstLight Home Care of Seekonk
25 Lake Street

Seekonk, MA 02771
(508) 343-1235

www.firstlighthomecare.com
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 + Visit southcoast.org/urgentcare to check wait 

times, skip the line, and save your spot online.

 + Our 6 locations are open 7 days a week – 8am to 

8pm Monday through Friday, and 9am to 5pm on 

Saturday and Sunday.

 + Walk-ins are welcome and having a Southcoast 

Health physician is not required.

Urgent Care Locations:

Dartmouth, MA

435 State Road

Fairhaven, MA

208 Mill Road

Fall River, MA

450 William S Canning Blvd

Lakeville, MA

12 Main Street

Seekonk, MA

39 Commerce Way

Wareham, MA

Wareham Crossing 
2421 Cranberry Highway

If your condition is an emergency, please call 911 or go to the  

nearest emergency room.

Download the Southcoast Health app today!

Scan 
to make an 
appointment

Here when 

you need us
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STATE OF

Wednesday, April 2, 2025

11:30 am - 1 pm

Fall River Country Club

BUSINESS
MAYOR PAUL COOGANwith

FALL RIVER
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Celebrity Dinner and
Scholarship Awards

Sponsored by

Dinner: 6 pm
Venus de Milo, Swansea, MA
$150 per person/$1,500 table of 10
Pre-sale only | For tickets, visit 
onesouthcoast.com/celebritydinner
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Member Spotlight: A Wish Come True, Inc.

For over forty-three years, A Wish Come True, Inc. 
has been making a profound impact on  
families facing unimaginable challenges. Established 
more than four decades ago, the organization is 
dedicated to granting wishes and providing finan-
cial resources to families with children battling life-
threatening illnesses in Rhode Island, Massachusetts, 
and Eastern Connecticut.

Since its inception, A Wish Come True has brought 
joy and hope to over three hundred seventy-five 
children in Bristol County, Massachusetts, fulfilling 
magical wishes that create cherished memories. This 
year alone, the organization has actively supported 
families from Fall River, Westport, Taunton, Fairhav-
en, New Bedford, and Acushnet.

Their commitment to the community extends beyond wish-granting. Through various local initiatives 
and fundraising events, A Wish Come True continues to engage and uplift the SouthCoast area. Signature 
events such as Shamrocks & Shenanigans, Wish Hat for Wishes in local restaurants, and Westport’s Rock, 
Rhythm, and Blues—now celebrating its thirtieth year—bring people together while supporting the orga-
nization's mission.

A testament to their hard work and dedication, A Wish Come True recently received the two thousand 
twenty-four PBN Leaders and Achievers Award. This recognition was a true team effort, celebrating the 
contributions of  their staff  and board members who work tirelessly to make a difference.

As a proud One SouthCoast Chamber member for several years, A Wish Come True has found great value 
in the connections and support from the local business community. Through the Chamber, they have 
expanded their reach, strengthened relationships, and gained valuable resources to further their mission of  
bringing hope and happiness to families in need.
  
For more information about A Wish Come True, Inc., or to learn how to support their mission, contact 
marykate@awishcometrue.org.

Contact Information
Phone : (401) 781-9199

Website:
www.awish.org

Facebook:
www.facebook.com/AWishComeTrueAWCT
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February Policy Pulse
We’re now two months into the New Year 
and a new legislative session, and public 
policy priorities are beginning to take shape 
here in Massachusetts. Lawmakers face a fa-
miliar mix of  new priorities and lingering 
policy challenges. While issues like hous-
ing affordability and transportation fund-
ing command headlines, one of  the biggest 
issues impacting the business community 
here in Massachusetts is the state’s Unem-
ployment Insurance (UI) program.  While 
this topic may lack the political sparkle to 
grab attention and headlines, reforming the 
unemployment system is one of  the most 
critical issues policymakers can address 
in 2025 to support businesses here in the 
Commonwealth. 

The Unemployment Insurance program is 
not a new public policy here in Massachu-
setts. Massachusetts was one of  the first 
states in the country to establish a UI pro-
gram back in 1935. The UI program has had 
several reforms over the last ninety years, 
and with Massachusetts having one of  the 
most expensive UI programs in the country, 
the state is certainly due for another reform. 

While unemployment insurance systems are 
complex and vary by state, any UI system 
has three main pillars. Every UI system has 
three main pillars: the length of  time you 
can collect, the maximum weekly benefit 
you can receive, and the criteria you must 
meet to qualify.

Massachusetts is the only state in the na-
tion where you can collect unemployment 
benefits for up to 30 weeks. Every other 
state has a 26-week limit. Massachusetts 
also ranks #1 in the country for maximum 
unemployment benefits, with a maximum 
benefit of  $1,015 per week, almost double 
the national average. 

Another piece that makes our UI system 
more expensive than others is the criteria it 
takes to qualify. In Massachusetts, you only 
need to have worked for 15 weeks to be eli-
gible for UI. Only six states in the country 

require 15 weeks or less to qualify for un-
employment. The 43 other states require a 
minimum of  20 weeks worked to be eligible. 

These three pillars form the lion's share of  
what it costs to administer a UI system in 
the United States. The higher the benefits 
paid out, the longer you can collect, and the 
easier it is to qualify, the more expensive the 
system is to run. In Massachusetts, we have 
the second most expensive system in the 
country. 

So, how do we pay for one of  the most ex-
pensive systems in the country? Employers 
pay a percentage of  every employee's wages 
up to the first fifteen thousand dollars. The 
rate is anywhere from 0.94% (the third high-
est in the country) to 14.37% (the second 
highest). The employer's rate is determined 
by several factors, including how often their 
staff  utilize unemployment. 

Now that we have covered a few of  the ba-
sics that make up Massachusetts’ unemploy-
ment insurance system let’s get into why it 
needs to be reformed. The most glaring rea-
son is simply because the UI Trust Fund is 
insolvent. In 2020, many businesses in the 
Commonwealth were forced to close due 
to COVID-19’s public health emergency. 
As a result, companies were forced to lay 
off  their staff. The state went from approxi-
mately 8,000 weekly unemployment claims 
in January of  2020 to 180,000 weekly claims 
in March of  2020. A trust fund with a $1.7 
billion balance was depleted by the summer 
of  2020. This resulted in the state borrow-
ing $2.3B from the federal government so 
that unemployment benefits could continue 

to flow. The terms of  this debt have result-
ed in a total of  $2.7 billion in bonds to be 
repaid over ten years. 

If  this increased debt on the system wasn’t 
enough, in the summer of  2023, Governor 
Maura Healey’s administration discovered 
that the Baker administration had misspent 
$2.5 billion in federal pandemic relief  that 
was intended to be used for gig-style work-
ers who traditionally wouldn’t qualify for 
unemployment. Over the next year, the 
Healey administration negotiated terms 
with the federal government to pay these 
funds back. In the 11th hour of  the Biden 
administration, a deal was struck. It came 
to light that taxes and fees had caused this 
$2.5 billion misspend to balloon to over $3 
billion owed throughout negotiations. The 
deal waived some interest and fees and re-
duced the debt owed to $2.1 billion, which 
will be paid back over ten years. There will 
be no immediate changes as a result, but the 
first payments back to the federal govern-
ment will begin in December of  2025. Prior 
to this $2.1 billion debt, the state’s UI Trust 
Fund was projected to run out of  money 
in late 2027 or early 2028. Early estimates 
indicate that with this $2.5 B debt, the trust 
fund could dry out as early as 2026. 

The discussion around reforming the state’s 
unemployment system shouldn’t be IF we 
should; it must be WHEN we should. With 
competitiveness being one of  the most im-
portant topics on Beacon Hill, we need to 
update our unemployment system to en-
courage investment, growth, and business 
here in Massachusetts and the time is now. 
One SouthCoast will work with our legis-
lators and policymakers to ensure they un-
derstand how unemployment impacts your 
businesses. If  you’re interested in partici-
pating in this critical discussion, please get 
in touch with me at itrombly@onesouth-
coast.com. 

Ian Trombly
Vice President of  Public Policy 
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One of the biggest fears that people have 
when they are going through burnout recov-
ery, even before they feel healthy and strong 
again is this, "I have tried to get through this 
before, but I keep getting stuck. What hap-
pens if I stay on this cycle forever?".

What happens if I stay on this cycle forever. 

What happens if I learn things, implement 
them, feel stronger and then fall right back 
into the burnout way of life? What if this 
is simply WHO I AM? What if I just don't 
know how to stop people pleasing? Will I 
ever be able to set boundaries? Truly?

Most people are afraid of burning out again 
before they've even recovered in the first 
place - take a moment to consider how much 
extra pressure that puts on the burnout pro-
cess itself and yet, it's a valid fear.

I was cycling through burnout for nearly 10 
years when I finally found my way. It has 
been 8 years since that point and I will NOT 
tell you that I haven't come close to burnout 
(an online degree program had me banging 
my head against a desk at one point) but I 
WILL tell you that I have managed to keep 
myself away from burnout and energetic 
enough to keep talking about it (FRIED. 
The Burnout Podcast has over 250 episodes 
and we release every week!).

Here are 10 of the best strategies I have 

learned and implemented in my burnout re-
covery journey.

Foundational Self Care Matters. You'll see 
headlines that say, "Self care isn't a cure for 
burnout" with a lot of self righteous com-
ments underneath them and that's a prob-
lem. Not because self care IS the cure for 
burnout but because self neglect is always a 
part of a burnout story. You might get pedi-
cures and make sure your hair is cut regu-
larly - but do you take enough time in the 
shower? Can you last through the 2 minute 
timer on your electric toothbrush? Are you 
resting when you're tired? Drinking when 
you're thirsty? Peeing when you have to pee? 
Most people who burn out aren't. Founda-
tional self care is about having an ongoing 
conversation with your body about what it 
needs and responding accordingly. It sounds 
easy - it isn't. There's a reason why FRIED's 
tagline is #peewhenyougottapee and my lis-
teners all know it - because it MATTERS.

Include Yourself In Your Decision Mak-
ing Process. This one comes from Sarah 
Vosen , my business partner and creator / 
head coach of UNFRIED our 4 month 
burnout recovery program. Sarah says that 
often, we try to go from not thinking about 
ourselves at all and making decisions based 
on everyone else's needs and then the inter-
net tells us to PRIORITIZE ourselves, to 
put ourselves first. The burnt out amongst 
us? This feels impossible to most of them. 

Instead of automatically and every single 
time putting yourself first - what if you AT 
LEAST started including your own wants, 
needs, desires, and preferences into your 
decision making process? I'll tell you what, 
you'll keep burnout at bay.

Take Care of Your Physical Form. Go get 
your yearly check ups, use a system like Si-
phox Health to do blood work at home, get 
a WHOOP or a Garmin to keep track of in-
sidious stress levels. For each person, their 
need here will be different but you must be 
doing something that keeps you tuned into 
your body. Not only will you be able to make 
better decisions, you'll be better at founda-
tional self care, your interoception will im-
prove, and your ability to manage your emo-
tions will improve too!

Learn to Phone a Friend (and Ask for 
Help). A lot of people that burnout are the 
'helper' friend. The one that shows up, the 
one that people call to vent to, the one that 
listens, the one that gives advice. The one 
that NEVER asks their friends to show up 
for them because they don't feel they truly 
can. They are the givers, they don't need peo-
ple. This hyper-independence is dangerous. 
Gabor Mate calls it: Super Autonomous Self 
Sufficiency. It's related to the biggest health 
issue of our day: Loneliness and... burnout.

Get Clear On Your Emotions. One of 
the best tools that helped me through my 
burnout was Proprioceptive Writing. The 
constant asking of the question: "What do 
I mean by...(x)..." allowed me to discover all 
the feelings I was covering up, all the dis-
comfort I was accepting, all the resentment 
I was holding onto. For instance, stress isn't 
an emotion - is a response and a state. In-
stead of saying, "I'm stressed" - what are you 
actually feeling? Are you frustrated? Over-
whelmed? Anxious? Angry? Getting more 
specific will allow you to take clearer action 
to solve whatever you're facing. (I also love 
this emotion wheel for help identifying emo-
tions!)

Have A Space Where Talking About 
Burnout Is Not A Burden. This one is sim-
pler. Join our FB group - write only when 
you need to - write and chat with people 
who actually understand what you're going 
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through. Most people won't (thank good-
ness for them) and trying to make some-
one understand is fruitless. Go to where 
you can get the support you need when 
you need it.

Keep Looking Until You Find A Job 
(or Partner!) that Allows You A Life. 
I have had MANY clients through the 
years leave their positions only to go 
back to them renewed and able to keep 
boundaries in place and enjoy them 
again. And.. MANY who have made 
smaller and bigger life changes around 
work because they realized, with clarity, 
what they really wanted out of life had 
shifted during burnout and they wanted 
something different. I don't care how 
many loans you have, how much experi-
ence you have, how much sunk cost falla-
cy you're believing. You deserve to work 
and earn in a way that, at the VERY 
LEAST, allows you to live the life you 
want. If it fulfills you, super cool - but 
loads of people are okay with having a 
decent job and a great life. (Repeat for 
relationship if you're in one or want to 
be - single is super cool too!). John Neral 
offers some great tips for interviewing 
companies in this FRIED episode!

Do A People Assessment. Within a 
larger group there will be a jerk or 2. It's 
pretty much inevitable. But any more than 
that, and you need to find new groups of 
people. I am not for eliminating people 
from your life willy nilly and pretending 
that it's about boundaries when really it's 
about you not being able to ask for what 
you need, so it's easier to cut people off 
- that's not what I am talking about here. 
I AM for eliminating bullies and jerks 
from your life as much as you can. Defi-
nitely don't WORK for a bully (or with, 
for that matter). Start really looking at the 
groups of people that you are surrounded 
by. Do you like them? REALLY? If not, 
it's time to meet some new peeps. 

Learn What Safety Feels Like For You 
and Provide It To Yourself. The basics 

will be the same for all of us, our nervous 
system works best when there is an over-
arching level of safety in our surround-
ings (people, places, things, colors, etc). 
But, there's a large degree of individuality 
here too. Some people feel best in large 
communities, some with just their bes-
tie. Most people rest best when they can 
see green trees or blue water (or green or 
blue calming paint colors) but maybe you 
feel best in sunshine yellow in the desert. 
What items, places, people, colors, plants, 
surroundings, etc., allow to feel calm and 
happy? What kind of breathing exercise 
works best for you? How do you teach 
your body to relax? Yoga? Or Running?

Allow Space for Change, Pivoting, 
and Flow - and Trust Yourself to Grow. 
Life is changing more rapidly than ever. 
We're all pretty unlikely to experience 
the kinds of stability that existed in the 
past. This might feel like it goes against 
the last strategy, but it goes hand in hand 
with it. Because life is so fast these days, 
because change is so constant, when you 
provide yourself with enough safety - you 
create space for change. Allow yourself 
to make new decisions when a person 
or job or town doesn't suit you anymore. 
Allow yourself to explore playing the 
ukelele just... because. Allow yourself to 
change your mind about how you see 
life and how you want to interact with it. 
Flexibility is safer than rigidity and your 
body prefers it. Don't allow yourself to 
stop because burnout recovery happened 
and you're afraid it'll come back. Explore. 
Grow. Learn. Shift. Change. Discover. 
Play.

Each of these strategies could be a full 
book and of course I haven't described 
them in any sense of completeness here 
- so if your reaction is to take a different 
thing away than I what I suggest - I say 
YAY! Trust yourself. I trust you.

About Cait Donovan

Cait Donovan is the host of  

“Fried. The Burnout Podcast,” 

an international keynote speaker, 

and author of  the book "The 

Bouncebackability Factor". Her 

creative burnout recovery solutions 

have been featured on podcasts 

and online magazines such as 

“Forbes”, “NPR,” and “The New 
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Celebrating Women’s History Month: Honoring 
Trailblazers and Inspiring Futures

Every March, Women’s History Month celebrates the 
achievements, resilience, and contributions of women 
throughout history. This month-long observance high-
lights the vital role women have played in shaping society, 
from pioneering scientists and political leaders to cultural 
icons and everyday heroes.

The origins of Women’s History Month trace back to In-
ternational Women’s Day on March 8, which was first cel-
ebrated in 1911. In 1987, the United States officially des-
ignated March as Women’s History Month, providing a 
platform to honor influential women who broke barriers 
and paved the way for future generations.

This month is not just about looking back—it’s about in-
spiring the future. It serves as a reminder of the ongoing fight for gender equality and 
the importance of empowering women and girls to reach their full potential.

As we celebrate Women’s History Month, let’s reflect on the remarkable achievements 
of women, recognize the challenges they still face, and 
support initiatives that promote equality and opportu-
nity for all.
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THINKING OF SELLING?
Either commercial or residential, an
experienced agent gets the job
done. 

Contact #508-904-9107
ChrisHannon@realtyexecutives.com

METRO SOUTH

YOUR LOCAL
EXPERT

CHRIS
HANNON
REALTOR®

YOU COULD
SAVE MONEY
WITH GEICO

Some discounts, coverages, payment plans, and features are not available in all states, in all GEICO companies, or in all situations. GEICO is a

registered service mark of Government Employees Insurance Company, Washington, DC 20076; a Berkshire Hathaway Inc. subsidiary. GEICO

Gecko® image © 1999-2024. © 2024 GEICO #0M94814

With low rates, personalized service, and a local office near you, it makes
sense to switch to GEICO.

Plus, you could save even more by combining your policies. Don't wait
any longer – get a free quote today.

Aaron Burwick
geico.com/raynham-burwick

770 New State Hwy, Raynham

508-844-2311



 ADVERTISING & MEDIA

Corporate Image Apparel Inc

10% Off One Order Per Year
(508) 676.3099

Interactive Palette
5% Off Website Packages

(781) 930.3199

Mallard Printing
10% Discount

(508) 675.5733

Minuteman Press
10% Discount on Jobs

(508) 994.7700

(508) 994.2064

Radio Voz do Emigrant
WHTB 1400 AM & 93.7 FM

25% Off Advertising for 
New Clients Only      
(508) 207.8382

Three Rego Creative

10% Off a Website and/or a Social 
Media Management Package

(508) 916.7509

WJFD 97.3 Portuguese Radio
25% off package above $1,600

for new clients
(508) 997.2929

WPRI
Free Advertising/

Marketing Consultation
(401) 228.1815

WSAR 1480 AM
10% Off Advertising for 

New Clients Only, 
(Packages Above $2,000)

(508) 678.9727

AUTOMOTIVE 

Empire Ford of New Bedford
10% Off Parts & Labor
15% Off All Accessories            

Purchased at Parts Counter/
Service Desk

(508) 996.5611

Empire Hyundai
10% Off Parts & Labor
15% Off All Accessories            

Purchased at Parts Counter/
Service Desk 

(508) 673.7646

Spindle City Auto Glass
10% Off Any Service                

(May not be combined 
with other offers)
(508) 677.3063

Sullivan Tire & Auto
Full Service Regular Oil Change

$19.95
(508) 674.4068

BUSINESS & PROFESSIONAL
SERVICES 

Accurate Service, Inc
10% Off Storage
(508) 674.5773

At Your Service
10% Off

(508) 677.6700

Cindy Ko Photography
Boudoir by Cindy Ko

$240 image credit with any 
booking for Headshot Day

cindy@cindykophotography.com
(857) 294.2165

Cornerstone Virtual Partners
Free Discovery Call & $100.00 off 

the first month of service.
(774) 488.1973

www.cornerstonevirtualpartners.com

Dottie LeBeau
Food Safety Consultant
10% Off First Inspection

(401) 385.9040

Isaksen Solar
$1,000 off Residential Systems 

and 5% off Commercial Systems. 
Contact Chris Johnson 

(508) 491.6421

Massive Brand Consulting
Complimentary Ascension to 

Profits Planning Session
(774) 223.7598

Miss Z Photography
$50 Off All Services/Classes

(508) 663.6544

Photographer Lisa Anne
10% Off Business Portraits

(508) 525.1849

The Cocktail Guru
20% off Services
(646) 279.3106

The TNS Group
Free 27- Point Network Audit

(508) 992.2541

Wellfleet Enterprises, Inc.
Growth Consulting to build 

company revenue,
profitability and value. 

66% of cost funded through MA 
WorkForce Grant.

Free Initial Consultation
stephen@wellfleetenterprises.com

(978) 290.1955

PERSONAL SERVICES

Appraisal Power
10% Off Any Appraisal Service

(508) 525.4800

Boys & Girls Club of Fall River 
$5 Off $25 Annual Membership 

(youth ages 6-18)
(508) 672.6340

Center for Sight
$50 Off Pair of Eyeglasses or

$500.00 Off Lasik
(508) 730.2020

Delken Dry Cleaning
10% Off

(508) 679.0999

D. E. Rodrigues & Company, Inc
Free Initial Consultation

(508) 679.6079

Just Peachy Wax Center
10% Off Total Service Price

(508) 919.6595

Meganet Communications
10% Off, One Month Free

(508) 646.0030
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New Bedford Harbor Hotel
20% off 

(508) 999.1292

Notorious L.A.S.H
10% Off Total Service Price

(774) 364.8818

O’Brien Plumbing & Heating, Co.
10% Off

(508) 679.3368

Lamacchia Realty
Dawn Rusin

$500 Off Closing Costs or a 
Complimentary Moving Van

(508) 677.3629

Rob Roy Academy
Complimentary Service 

(Excludes Chemical Services, 
including color, perm)

(508) 672.4751

Sawejko Communications
10% off

(508) 673.0329

SoCo Art Labs
Free Day Pass to Flex Lab

www.socoartlabs.com

South Winds Apartments
$250 off Move In Cost or 
Following Month’s Rent

(508) 678.9500

RESTAURANTS

Blount Clam Shack & 
Company Store                 

10% Off
(774) 888.0050

Cove Surf & Turf
10% Off Food Only

(774) 202.2819

Harry’s Restaurant
10% Off Entire Purchase

(508) 672.9405

Shorty's Pub
10% Off Food Only

(508) 678-1133

SPORTS & RECREATION

Battleship Cove
20% Off

(508) 678.1100

Children’s Museum of 
Greater Fall River
10% Off Admission

(508) 672.0033

Rotch-Jones-Duff House
$5 Off Individual/

$10 Off Family Membership
(508) 997.1401

Stumpy's Hatchet House
20% Your Entire Party For Your 

First Visit
(508) 768-0119

The Member 2 Member Discount program will help you build 

business-to-business relationships with other companies and 

organizations by offering products and services at a discount to 

other One SouthCoast Chamber members and their employees. 

This program encourages members to buy from other members 

to save money, increase visibility and promote new business for 

their companies.

This great marketing opportunity is free to you as a member of  

One SouthCoast Chamber.

Email Katie Greene at kgreene@onesouthcoast.com for 

additional information and/or to post your special offer!
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New Bedford Office:  
25 Elm Street, Suite 101
New Bedford, MA 02740 
(508) 999.5231 • fax (508) 999.5237

Fall River Office:  
200 Pocasset Street 
Fall River, MA 02721 
(508) 676.8226 • fax (508) 675.5932

2025 Media Partners

2025 Co-Title Sponsors 2025 Gold Sponsors 2025 Silver Sponsors

I N C .

FALL RIVER  /  NEW BEDFORD  /  SWANSEA

BUYEMPIREAUTOGROUP.COM

PRE-OWNED

EMPIRE AUTO GROUP

2025 Platinum Sponsors


